ntw  5urtn  iALt5  ntir^ . . .  cancobeg  ins  a  brand  new  program 
to  help  you  sell  more  canned  foods!  Advertising  in  leading  Super^Market 
magazines  will  show  these  important  merchants  how  to  sell  more  by  making 
it  easier  for  their  customers  to  BUY.  These  advertisements  will  be  keyed 
to  the  interests  of  super'market  operators.  The  sales  ideas  will  fit  in  with 
this  new  method  of  retail  selling  They  will  help  supermarket  customers 
to  get  greater  satisfaction  from  their  purchases — making  them  better 
customers  for  the  canned  foods  which  you  sell. 
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CLEAN  CANS 

.  .  .  ARE  ESSENTIAL 

Progressive  canners 
are  discarding  old 
methods  of  washing 
and  are  getting  their 
cans  cleaner  by  using 
modern,  scientific, 
speed  machines.  Thus, 
they  maintain  quality 
and  cut  down  operat 
ing  costs. 


WITH  COVER 
REMOVED 


COMPLETE— 
INSTALLS  IN 
ANY  CAN 
LINE. 


THE  FMC 

UNIVERSAL  CAN  WASHER 

Inverts  the  cans  and  washes  them  with  both  water 
and  steam.  Gets  rid  of  all  the  dust,  dirt,  bacteria  and 
other  impurities  that  collect  in  cans  during  shipping 
and  storage  and  turns  them  out  scrupulously  clean 
and  sterile.  Will  not  jam,  dent  nor  injure  cans  in  any 
way.  Capacity  200  cans  or  more  per  minute.  Adjust¬ 
able  for  all  sizes  from  2"  to  414"  diameter,  2"  to  7*/2" 
height. 

SEND  FOR  SPECIAL  CIRCULAR 

Valuable  information  on  can  washing  will  be  sent  on 
request — also  full  description  of  this  efficient,  econom¬ 
ical  washer. 

Modern  Canning  Equipment  for  All  Food  Products 


onoBaKBiiMm 

ninoinj 


(Sprague-Sells  Division) 
HOOPESTON,  ILLINOIS 

SEND  THE  COUPON  k 

FOOD  MACHINERY  CORPORATION 

(Sprague-Sells  Division)  HOOPESTON, 

Please  send 

□  Full  details  of  FMC  Universal  Can  Washer. 

□  Your  complete  General  Catalog. 

Name _ _ _ 


'*  ot  *■ 


FRANK 

AM ACHE 

MACHINE  CO. 

Green  Pea  Hulling  Specialists 
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■REVOLV/NC  HOPPER 


■CAN  STOP 


Buy  These  Triple  Tested 
N.  K.  &  Co.  Strains 


Golden  Cross  Bantam 
Kingscrost  12  Row  Bantam 
Kingscrost  Ear  Pack  8  Row  B2 
Kingscrost  Ear  Pack  12  Row  J  9 


loana  (new  large  yellow) 
logent  (new  available  1941) 
Country  Gentleman 
Stowells  Evergreen 


Where  N.  K.  &  Co.  Quality  Begins 

A  Section  of  N.  K.  &  Co.'s  Breeding  and  Trial  Grounds 
where  extensive  inbreeding  and  hybridizing  is  carried  on. 

Write  Today  for  Spot  or  Future  Prices 


Ask  also  for  Spot  and  Future 
Prices  on:  Beans,  Peas,  Beet, 
Carrot,  etc.,  etc. 


Northrup,  King  &  Co. 

Seed  Growers  and  Merchants  Since  1884 

Minneapolis,  Minn. 


Our  sweet  corn  is  raised  in 
localities  where  conditions 
are  favorable  for  producing 
good  seed. 


Sweet  Corn  Seed 

i 

'i  Since  seed  is  the  foundation  of  your  crop,  get 
i  off  to  a  good  start  by  using  N.  K.  &  Co.'s  strains 
\  of  Hybrid  or  Open  Pollinated  Sweet  Corn  Seed. 

I  These  strains  have  been  bred  and  selected  to  fit 
the  needs  of  the  canner.  High  germination,  vig¬ 
or,  yield,  percent  of  cut,  shape  of  kernel,  ten¬ 
derness  and  color  have  all  been  considered  in 
their  development. 


AYARS  New  Perfection  PEA  ADJUSTMENT^ 


PEA  &  BEAN 
FILLER 


Only  Filler  on  market  with  slowly  revol¬ 
ving  Hopper. 

Hopper  revolves  slowly  in  opposite  direc¬ 
tion  from  the  way  fiUing  pockets  revolve 
assuring  absolute  uniform  fill. 

No-Can-No-Fill  attachment  that  works 
perfectly. 

Fills  all  grades,  even  small  sticky  peas 
without  any  variation  in  the  fill. 

Large  Brine  Tank  Assures  hot  brine  at 
all  times. 


LIQUID 

ADJUSTMENT 


STEAM  CO/L 


{CHANCE  GRADE 
L  \LE\/£R 


FOR  FILLING 
P£AS,  BAKED  BEANS, 
LIMA  BEANS,  RED 
KIDNEY  BEANS,  WHOLE 
GRAIN  CORN,  HOMINY, 
DICED  BEETS,  DICED 
CARROTS,  Etc. 


AYARS  MACHINE  COMPANY,  Salem,  New  Jersey 
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EDITORIALS 


The  ALMANAC— Please  be  a  little  patient  about 
the  new  Almanac.  The  work  is  well  up  and  we 
ought  to  be  able  to  go  right  through  from  now  on. 
We  thought  we  could  get  it  out  early,  but  new  rules  and 
regulations  bobbed  up  just  as  we  thought  ourselves 
ready;  and  since  the  Almanac  must  serve  for  a  full 
year,  it  is  well  worth  while  to  get  into  this  1940  edition 
everything  possible,  particularly  with  regard  to  the 
new  pure  food  law,  and  similar  important  rulings. 
Daily  some  new  ones  come  to  hand,  and  if  you  will 
give  a  moment’s  thought  to  the  Job  of  compiling  a 
ready,  and  dependable — workable — summary  of  these 
laws  you  will  understand  this  slight  delay.  They  are 
making  progress  down  in  Washington,  but  even  so  the 
whole  thing  is  in  a  state  of  flux  and  flow,  and  the  best 
we  can  do  is  to  get  the  latest  decisions,  up  to  the  time 
of  going  to  press.  And  aside  from  some  minor  matters 
it  looks  like  the  Almanac  has  a  very  complete  set  up 
of  all  you  may  need — if  not  all  that  you  may  want  to 
know.  The  Almanac  will  not  be  delayed  a  single  day 
over  absolute  necessity,  and  you  will  have  it  very  soon. 
All  subscribers  will,  of  course,  get  their  copy  promptly, 
and  we  will  also  fill  all  orders  on  hand  from  the  first 
copies  that  come  from  the  bindery.  More  than  likely 
this  1940  Almanac  will  be  the  most  important  in  the 
25  years  that  we  have  published  it. 

AS  IT  AFFECTS  OTHERS — ^The  Olive  Oil  Associa¬ 
tion  of  America,  whose  home  office  is  52  Stone  St.,  New 
York  City,  is  one  of  the  newer  industry  associations, 
but  apparently  is  growing  rapidly  and  well.  Recently 
(April  4th)  they  held  what  they  called  a  Harmony 
Dinner,  at  the  Hotel  Astor,  and  at  this.  Dr.  W.  R.  M. 
Wharton,  local  Chief  of  U.S.D.A,  Food  Drug  and  Cos¬ 
metic  Law,  was  guest  speaker.  It  seems  he  had  a 
prominent  part  in  forming  this  association,  for  the 
protection  of  the  better  class  of  olive  oil  dealers  and 
handlers,  and  naturally  they  were  proud  of  the  pro¬ 
gress  they  had  made,  and  Dr.  Wharton  complimented 
them  upon  it. 

During  the  course  of  his  address  he  told  them  some 
things  which  canners  everywhere  might  ponder  to 
their  benefit.  You  have  frequent  information  given 


you,  from  this  industry’s  standpoint,  by  this  your 
business  journal,  and  others,  but  here  is  a  slant  from 
another  angle,  and  maybe  it  will  be  impressive. 

In  part  Dr.  Wharton  said : 

“I  think  I  may  say  to  you  that  the  Food  and  Drug  Adminis¬ 
tration  is  now  in  a  position  to  more  effectively  police  your 
industry  than  it  has  ever  been  before.  The  Congress  passed 
a  new  Food,  Drug  and  Cosmetic  Act,  and  this  was  approved 
by  the  President  on  June  25,  1938.  This  law,  as  it  applies 
to  the  products  of  your  industry,  not  only  prohibits  any 
labeling  which  is  misleading  in  any  particular,  but  requires 
every  product  to  be  labeled  with  the  common  name  of  the 
article,  and  in  the  case  of  compounds,  with  a  list  of  the  ingre¬ 
dients  in  descending  order  of  their  preponderance,  thus  cotton 
seed  oil  can  no  longer  be  called  “OLEO”  or  “SALAD  OIL”.  It 
must  be  called,  and  the  labels  must  show  it  to  be  “cotton  seed 
oil”.  In  the  case  of  compounds  these  products  can  no  longer 
be  sold,  for  example,  as  “Multi-Splendiforious  Oil”,  but  the 
label  will  be  required  to  list  the  ingredients,  whatever  they 
may  be:  for  example,  “Composed  of  cotton  seed  oil,  sesame 
oil,  and  soya  bean  oil.” 

One  of  the  abuses  in  your  industry  heretofore  has  been  the 
claim  that  compound  oils  are  flavored  with  olive  oil  when  little 
or  no  olive  oil  was  used  in  the  compounds.  Under  the  new  law, 
if  this  term  is  employed  when  small  amounts  of  olive  oil  are 
present,  labels  will  be  required  to  sbow  tbe  percentage  of 
olive  oil  present,  and  this  of  course  must  be  a  true  statement 
of  fact.  In  addition,  all  labels  will  be  required  to  bear  the  name 
and  address  of  the  manufacturer,  or  distributor.  This,  of  course, 
will  outlaw  the  stock  cans  and  the  provision  alone  will  have  a 
very  decided  effect  in  improving  conditions  in  your  industry, 
because  no  longer  can  “Tom,  Dick  and  Harry”  use  stock  cans 
not  bearing  their  names  and  addresses. 

Another  reason  why  the  Food  and  Drug  Administration  can 
more  effectively  police  your  industry  is  because  of  the  materially 
increased  penalties  provided  by  the  new  law.  These  penalties 
are : — 

On  first  offense  conviction,  violation  of  Food,  Drug  and  Cos¬ 
metic  Act,  imprisonment  for  not  more  than  one  year,  or  a 
fine  of  not  more  than  $1,000  or  both.  This  contrasts  with  a 
maximum  first  offense  penalty  of  $200  under  the  1906  law. 
Under  the  new  law  for  any  subsequent  offense,  the  penalty  is 
imprisonment  for  not  more  than  three  years  or  a  fine  of  not 
more  than  $10,000. 

Moreover,  the  law  provides  in  any  case  of  violation  wherein 
attempt  to  defraud  or  mislead  is  involved,  the  penalty  shall  be 
imprisonment  for  not  more  than  three  years,  or  a  fine  of  not 
more  than  $10,000,  or  both. 

It  will  not  be  difficult  to  prove  intent  to  mislead  or  defraud 
in  cases  of  violations  involving  edible  oils  if  they  follow  the 
pattern  of  past  offenses,  and  I  may  say  to  you  that  it  will  be 
our  purpose  to  allege  and  prove  intent  to  defraud  or  mislead  in 
cases  of  edible  oil  violations.  We  shall  definitely  ask  the  courts 
to  impose  the  maximum  penalties  so  provided. 

I  think  this  Association  might  serve  its  consuming  public  by 
regarding  itself  as  intending  fully  to  comply  with  the  provisions 
of  the  Food,  Drug  and  Cosmetic  Act,  and  of  finding  some  means 
to  acquaint  the  consuming  public  with  this  intention.  By  so 
doing,  you  will  deserve  and  receive  consumer  confidence.” 
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POSSIBILITIES — If  the  Government  slapped  $10,- 
000  fines  on  all  found  guilty  of  breaking  the  Food, 
Drug  and  Cosmetic  Law,  we  might  have  our  taxes  con¬ 
siderably  reduced,  or  an  end  to  food  law  violations. 
And  then  there  comes  to  our  desk  this,  showing  that 
some  men  are  taking  dangerous  advice  when  told: 
“Oh,  they  are  not  enforcing  the  law.”  Better  play  safe 
and  keep  out  of  danger.  Read  this: 

“Florida  Fruit  and  Produce,  Inc.,  of  Jacksonville, 
Florida,  was  found  guilty  of  violations  of  the  Fair 
Labor  Standards  Act  by  a  jury  in  the  United 
States  Court  for  the  Northern  District  of  Florida, 
before  Judge  Louis  W.  Strum. 

Judge  Strum  fined  the  firm  $1,500.  The  defen¬ 
dant  firm  was  charged  with  failure  to  pay  mini¬ 
mum  wages,  failure  to  pay  time  and  one-half  for 
overtime  in  excess  of  42  hours  a  week,  falsifica¬ 
tion  of  records,  and  shipments  in  interstate  com¬ 
merce  of  goods  produced  in  violation  of  the  pro¬ 
visions  of  the  Fair  Labor  Standards  Act. 

The  jury  rendered  its  verdict  of  guilty  on  March 
21,  after  hearing  presentation  of  evidence  and 
argument  by  attorneys.  Judge  Strum  denied 
motion  of  the  defendant  firm  for  a  new  trial  after 
hearing  arguments  of  attorneys  on  April  1,” 

HEARING  ON  WISCONSIN  LABEL  AND  GRADE 
REGULATIONS — The  following  official  notice  was 
published  in  the  state  paper  April  1st: 

“Take  Notice  that  the  State  Department  of 
Agriculture  will  hold  a  public  hearing  in  the 
Senate  Chambers  in  the  State  Capitol  at  Madison, 
Wisconsin,  on  the  11th  day  of  April,  1940,  at  ten 
o’clock  in  the  forenoon,  for  the  purpose  of  estab¬ 
lishing  standards  for  the  grade  of,  and  prescribing 
regulations  governing  the  marks  or  tags  to  be 
required  on,  the  following  canned  vegetables: 
Canned  Peas,  Canned  Green  or  Wax  Beans,  Canned 
Lima  Beans,  Canned  Beets,  Canned  Carrots, 
Canned  Sweet  Corn,  Canned  Pumpkin  (or  Squash), 
Canned  Tomatoes,  Canned  Tomato  Juice,  Canned 
Tomato  Puree,  Canned  Sauerkraut,  and  on  bar¬ 
relled  or  bulk  Sauerkraut. 

Dated  at  Madison,  Wisconsin,  this  29th  day  of 
March,  1940. 

STATE  DEPARTMENT  OF  AGRICULTURE 
By  Ralph  E.  Ammon,  Director.” 

At  this  hearing,  the  Association  will  submit  recom¬ 
mendations  and  testimony  representing  the  opinion  of 
the  membership  as  expressed  at  the  group  meetings 
this  week. 

Wisconsin  has  been  helping  the  canners  of  its  State, 
in  more  than  one  way  and  not  least  in  the  merchandis¬ 
ing  of  the  goods.  Canners  operate  there  under  a 
State  license,  so  it  can  keep  close  check  upon  all  opera¬ 
tions,  and  enforce  its  rulings.  More  oppressive  stuff? 
No,  for  the  vast  majority  of  Wisconsin  canners  find  no 
difficulty  in  complying  with  the  regulations,  because 
the  industry  has  a  hand  in  their  formation.  There  is 
an  old,  but  true,  saying:  “laws  are  not  made  for  honest 
men.”  As  Dr.  Wharton  told  the  olive  oil  men:  “By 
so  doing,  (obeying  the  laws)  you  ■  will  deserve  and 
receive  consumer  confidence.” 


BUGGY  DAYS 

By  F,  H.  Bilderback,  Bristol,  Pa. 

I’m  buggy  for  a  buggy  ride 

Like  in  the  days  gone  by. 

To  trot  along  some  country  road 

And  hear  a  June  wind  sigh. 

There  is  no  smell  of  gasoline 

You  drive  carefree  and  slow. 

I’m  longing  for  those  buggy  days 

Those  days  of  long  ago. 

Each  Sunday  night  you  jog  to  meet 

Your  sweetheart  staunch  and  true. 

You  pace  up  to  the  hitching  post 

Where  she  is  waiting  you. 

You  drive  out  to  the  country  church 

And  hear  the  Parson  preach, 

I’m  buggy  for  those  buggy  days 

Those  days  beyond  my  reach. 

Old  Dobbin’s  dead  while  I  am  here 

I  still  can  hear  his  neigh 
The  way  he  always  welcomed  me 

Out  where  the  blossoms  sway. 

Last  night  my  dreams  they  carried  me 

Back  to  a  by-gone  day. 

Old  Dobbin  stood  outside  my  door 

To  carry  me  away. 

CALENDAR  OF  EVENTS 

APRIL  18-19,  1940 — Indiana  Canners  Association,  Spring 
Meeting,  Claypool  Hotel,  Indianapolis,  Indiana. 

APRIL  19,  1940 — Tidewater  Canners  Association,  Spring  Meet¬ 
ing,  Tappahannock,  Virginia. 

APRIL  24-25,  1940 — Pennsylvania  Canners  Association, 

Spring  Meeting,  Nittany  Lion  Inn,  State  College,  Penna. 

APRIL  29,  1940 — Public  hearing  for  establishing  a  form  of  label 
statement  concerning  vitamin,  mineral,  and  other  properties 
of  dietary  foods.  Department  of  Agriculture  Building,  Wash¬ 
ington,  D.  C. 

MAY  2,  1940 — Public  hearing  for  the  purpose  of  receiving  evi¬ 
dence  as  a  basis  for  amending  the  definition  and  standard 
of  identity  for  canned  tomatoes,  to  include  calcium  chloride  or 
calcium  salts  as  an  optional  ingredient,  and  for  determining 
the  label  statement.  South  Building,  U.  S.  Department  of 
Agriculture,  Washington,  D.  C. 

MAY  16-17,  1940 — National  Canners  Association,  Spring  Meet¬ 
ing,  Board  of  Directors,  Washington,  D.  C. 

MAY  20-22,  1940 — Glass  Container  Association  of  America, 
Spring  Meeting,  Greenbrier  Hotel,  White  Sulphur  Springs, 
West  Virginia. 

JUNE  2-4,  1940 — Michigan  Canners  Association,  Spring  Meet¬ 
ing,  Park  Palace  Hotel,  Traverse  City,  Michigan. 

JUNE  13-15,  1940 — Associated  Grocery  Manufacturers  of 
America,  Annual  Mid-Year  Conference,  The  Homestead,  Hot 
Springs,  Virginia. 

JUNE  17-19,  1940 — Institute  of  Food  Technologists,  First  Meet¬ 
ing,  Morrison  Hotel,  Chicago,  Illinois. 

JUNE  17-20,  1940 — National  Association  of  Retail  Grocers, 
Forty-third  Annual  Convention,  Hotel  Pennsylvania,  New 
York,  N.  Y. 
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COST  OF  PACKING  PEAS 

NCA  Division  of  Statistics  Presents  Average  Figures 
Based  on  Reports  from  Canners 


From  "Information  Letter”  National  Canners  Association 

Much  has  been  said  and  written  regarding  the  plans 
for  packing  peas  this  year,  and  most  emphasis  has  been 
placed  on  acreage,  probable  carry-over,  and  pack.  Each 
canner,  however,  is  faced  with  the  additional  problem 
of  budgeting  his  costs.  Information  on  supplies  of 
canned  peas,  which  will  be  available  for  sale,  is  of  vital 
importance  as  a  measure  of  the  competition  that 
canners  must  face  when  selling  their  1940  pack.  The 
absolute  price,  or  the  gross  price  that  a  canner  may  be 
able  to  get  for  his  peas  under  a  given  set  of  supply  and 
demand  conditions,  indicates  only  roughly  the  success 
of  his  operations. 

The  difference  between  the  gross  price  and  the  cost  of 
packing  peas  is,  after  all,  of  vital  importance  to  the 
canner.  Many  canners  therefore  follow  a  practice  of 
budgeting  their  operations  before  the  season  begins, 
and  in  that  connection  calculate  their  probable  costs  of 
packing.  These  calculations  are  usually  based  on  a 
record  of  experience,  together  with  such  information 
regarding  this  year’s  costs  as  is  available  at  the  time 
the  calculations  are  made.  Except  for  the  price  paid 
for  raw  produce  and  possibly  prices  of  cans,  cases,  and 
labels,  these  calculated  costs  are  based  on  the  costs  of 
former  years. 

Assuming  that  the  canner  is  interested  primarily  in 
the  difference  between  his  costs  of  packing  and  the 
price  at  which  he  sells  his  product,  it  is  reasonable  to 
assume  that  he  is  also  interested  in  methods  of  increas¬ 
ing  that  margin.  The  gross  selling  price  is  affected  by 
a  number  of  factors,  most  important  of  which  is  supply 
and  demand.  Each  canner  individually  has  very  little 
control  over  the  total  available  supply  of  canned  peas 
or  the  demand  for  canned  peas.  He  does  have,  within 
certain  narrow  limits,  the  opportunity  to  secure  a  some¬ 
what  higher  than  average  price  through  sales  effort. 
Many,  however,  are  likely  to  lose  sight  of  the  fact  that 
their  margin  may  also  be  increased  by  greater  effici¬ 
ency  in  operation,  with  a  resultant  lower  cost  of  pro¬ 
duction. 

It  is  not  proposed  in  this  article  to  point  out  the 
particular  items  of  cost  that  may  be  reduced.  As  a 
matter  of  fact,  if  the  possibility  exists,  the  particular 
item  that  can  be  cut  would  not  be  the  same  for  all 
canners.  Many  operators  no  doubt  feel  that,  under  the 
stimulus  of  low  selling  prices  for  a  number  of  years, 
they  have  already  lowered  their  costs  to  a  minimum. 
The  fact  remains,  however,  that  there  is  a  wide  varia¬ 
tion  in  costs  of  packing  peas.  These  variations  may  be 
due  to  geographic  advantages  and  may  be  due  to  a 
variation  in  the  efficiency  of  operation. 

It  is  difficult  for  one  to  determine  when  he  has 
reached  the  highest  possible  efficiency  in  production  or 
when  he  has  cut  his  costs  to  the  lowest  possible 


figure  consistent  with  the  production  of  high-quality 
products.  It  is  frequently  helpful,  however,  to  com¬ 
pare  one’s  costs  with  those  of  other  pea  canners, 
or  with  an  average  of  the  costs  of  a  number  of  repre¬ 
sentative  pea  canners.  With  this  thought  in  mind  the 
Division  of  Statistics  of  the  National  Canners  Associa¬ 
tion,  under  its  economic  research  program,  has  as¬ 
sembled  representative  cost  figures  for  packing  peas 
in  both  1938  and  1939.  These  costs  were  obtained  in 
detail  and  are  for  the  most  part  comparable 

Each  canner  was  asked  to  submit  26  items  of  cost, 
each  of  which  was  carefully  defined,  and  each  canner 
was  asked  to  include  for  each  item  the  cost  or  the  ex¬ 
pense  involved  for  only  those  costs  that  were  asked  for 
under  that  item.  Costs  were  reported  by  28  canners,  who 
represent  all  of  the  sections  in  which  peas  are  canned. 
Large  canners,  intermediate-sized  canners,  and  small 
canners  are  represented.  Canners  who  packed  peas 
only,  as  well  as  canners  who  packed  a  large  number  of 
items,  are  represented.  The  average  is  therefore  fairly 
representative  of  the  cost  of  packing  peas  for  these  two 
years.  The  cost  is  for  one  dozen  No.  2  cans,  an  average 
of  all  grades.  It  was  not  feasible  to  obtain  for  any 
particular  grade  representative  costs  which  would  be 
comparable  and  which  therefore  could  be  averaged. 

To  give  the  reader  more  information  regarding  these 
costs,  the  Division  obtained  from  each  canner  the  per¬ 
centage  of  the  various  grades  packed.  The  pack  of  each 
of  the  canners  reporting  has  been  divided  into  grades, 
those  grades  added,  and  an  average  obtained  of  the 
three  grades  represented  by  these  average  cost  figures. 
The  Division  also  presents  an  average  of  the  costs  of 
a  group  of  canners  who  packed  mostly  standard  peas 
and  an  average  of  the  costs  of  a  group  whose  packs 
were  principally  fancy. 

It  should  be  pointed  out  that  these  average  costs  do 
not  represent  the  costs  of  any  particular  canner  and  if 
they  coincide  with  the  cost  of  any  particular  canner  for 
any  particular  item,  it  is  merely  accidental.  They  are 
averages  of  costs  of  representative  packing  companies, 
and  they  are  submitted  in  the  interest  of  greater  effici¬ 
ency  in  production  and  more  economical  packing 
operations. 

The  following  table  shows  the  average  cost  of  pack¬ 
ing  peas  for  each  of  three  groups  of  canners.  Group 
I  includes  only  those  packing  the  lower  grades.  Group 
III  includes  those  whose  packs  were  principally  fancies 
and  extra  standards.  Group  II  includes  all  pea  canners 
reporting  costs  included  in  this  study;  that  is,  it  in¬ 
cludes  groups  I  and  III  and  a  number  of  others. 
Average  costs  are  shown  for  these  three  groups  for 
1938  and  1939.  Below  the  total  cost  figure  is  given 
the  percentage  distribution  of  grades  and  varieties  of 
the  pack.  As  the  principal  difference  in  the  cost  of 
packing  fancies  and  standards  is  in  the  direct  cost 
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items,  this  table  shows  only  the  direct  cost  in  detail. 
Cost  of  the  other  principal  classifications  are  given  as 
totals. 


AVERAGE  COST  PER  DOZEN  NO.  2  CANS— 1938 


Dirvet  cost : 

“Group  I 

Group  II 

Group  III 

Green  produce  . 

.  $0.2319 

$0.2840 

$0.3425 

Direct  labor  . 

. 0486 

.0668 

.0614 

Cans  . 

. 2519 

.2598 

.2655 

Boxes  . 

. 0186 

.0265 

.0203 

Su(Tar  and  salt . 

. 0102 

.0183 

.0179 

Total  direct  cost . 

. .5612 

.65.54 

.7076 

Manufacturin(t  exiiense.  total . 

. 0768 

.1413 

.1544 

SellinK  expense,  total . 

. 0907 

.1205 

.1201 

Administrative  expense  . 

. 0405 

.0407 

.0307 

Interest  paid  . 

.0194 

.0124 

Total  cost  and  expense . 

. 7692 

.9773 

1.0252 

Pack : 

/v^ 

Pet. 

Pet. 

Alaskas  . 

.  86.0 

31.5 

8.7 

Sweets  . 

.  14.0 

68.5 

91.3 

Total  . 

.  100.0 

100.0 

100.0 

Pack : 

Fancy  . 

.  1.7 

45.6 

73.5 

Extra  Standard  . 

.  16.9 

28.7 

23.5 

Standard  . 

.  81.4 

25.7 

3.0 

All  (Trades  . 

.  100.0 

100.0 

100.0 

AVERAGE  COST 

PER  DOZEN  NO.  2  CANS— 1939 

DiiT*ct  cost : 

“Grout>  I 

Group  II 

Groui>  III 

Green  produce  . 

$0.2363 

$0.2864 

Direct  labor  . 

. 0467 

.0579 

.0481 

Cans  . 

. 2384 

.2509 

.2582 

B<ixes  . 

. 0172 

.0232 

.0170 

Su(Tar  and  salt . 

. 0120 

.0169 

.0182 

Total  direct  cost . 

.5852 

.6279 

Mamifacturin(T  expense,  total... 

. 0830 

.1.537 

.1.521 

SellinfT  expense,  total . 

. 0903 

.1140 

.1283 

Administrative  expense  . 

. . 0418 

.0340 

.0339 

.0164 

.0147 

Total  cost  and  expense.., 

.9033 

.9569 

Pack: 

Pet. 

Pet. 

Pet. 

Alaskas  . 

.  92.4 

25.9 

7.3 

Sweets  . 

.  7.6 

74.1 

92.7 

Total  . 

.  100.0 

100.0 

100.0 

Pack : 

Fancy  . 

.  .8 

49.6 

79.4 

Extra  Standard  . 

.  37.3 

28.3 

19.7 

Standard  . 

.  61.9 

22.1 

.9 

All  (Trades  . 

. .  100.0 

100.0 

100.0 

In  the  following  table  are  given  the  detailed  items 
of  all  the  principal  costs  for  groupll,  which  as  pre 
viously  stated,  includes  all  canners  covered  by  the 
study.  These  cost  figures  are  arithmetical  averages  of 
the  costs  as  reported  by  canners.  In  calculating  the 
averages,  the  costs  of  a  large  packer  were  given  the 
same  weight  as  those  of  a  small  canner.  It  was  felt 
that  this  method  of  averaging  would  more  nearly  show 
a  representative  average  cost  of  packing  for  the  indus¬ 
try  than  any  other  method  that  might  have  been  used. 

COST  FACTORS  FOR  PACKING  PEAS 
AveraKf,  All  Grades,  Pit  Dozen  No.  2  Cans 


Items  1938  1939 

Direct  cost : 

Greer  produce  .  $0.2840  $0.2363 

Direct  labor  . 0668  .0579 

Cans  . 2.598  .2.509 

Boxes  . 0265  .0232 

Sujrar  and  salt . 0183  .0169 

Total  direct  co.st . 6554  ..*852 

Manufacturing  expense: 

Dei)reciation  . 0299  .0303 

Supervision  and  indirect  labor . 0268  .0269 

Buildinjr  and  machinery  repairs . 0163  .0198 

Insurance  on  building  and  e<iuipment . 0036  .0045 

Property  taxes  . 0077  .0095 

Power  i)lant  expense . 0135  .0136 

Viner  rejiairs,  rental,  and  imwer . 0143  .0237 

Comi)ensation  insurance  . 0028  .0029 

Social  Security  taxes . 0055  .00,59 

Automobile  and  truck  expense . 0105  .0092 

Other  manufactui-inf'  expemse . 0104  .0074 

Total  manufacturing  expense . 1413  .1537 

Selling  exiiense: 

Salesmen’s  salaries  . 0123  .0133 

Brokerage  . 0252  .0273 

Discount  on  sales . 0158  .0157 

Labels  and  label  allowances . 0235  .0233 

LabelinK  and  shii)pin5j  labor . 0164  .0144 

Swells  and  spoilatie . 0028  .0027 

Insurance  on  canned  food . 0046  .0040 

Other  selling  expense . 0199  .0133 


Total  sellinK  exi)ense . 1205  .1140 

Administrative  expense  . 0407  .0340 

Interest  paid  . 0194  .0164 


Total  cost  and  expense . 9773  .9033 


Group  I  Mostly  standards.  Group  II  Avera>ri'  all  (Trades.  Group  III- 
Mostly  fancies. 


PRORATE  ADVISORY  COMMISSION  APPOINTED 

Governor  Culbert  L.  Olson,  of  California,  has  named  the 
personnel  of  the  new  agricultural  prorate  advisory  commission 
which  supplants  the  former  agricultural  prorate  board.  The 
new  commission,  created  by  the  1939  Legislature,  comprises  six 
producers,  each  representing  a  different  farm  commodity;  one 
representative  of  consumers  and  one  representing  commercial 
handlers  of  farm  commodities.  The  members  are  Lyman  Lantz, 
San  Jose,  representing  apricots  and  prunes;  Ira  Redfern,  Selma, 
raisins;  James  Langford,  Lodi,  grapes;  Mark  G.  Johnson,  Rio 
Oso,  peaches;  C.  M.  Brown,  Redlands,  citrus  fruits;  William  P. 
Darsie,  Walnut  Grove,  vegetables;  Dr.  Dean  McHenry,  Univer¬ 
sity  of  California  at  Los  Angeles,  consumers,  and  Preston 
McKinney,  San  Francisco,  president  and  secretary  of  the 
Canners  League  of  California,  commercial  handlers. 


MARRIED 

Nancy  Heinz,  19-year-old  grandaughter  of  the  late  H.  J.  Heinz, 
founder  of  the  packing  firm  bearing  his  name,  was  married 
recently  at  Yuma,  Arizona,  to  Reginald  Keightley  Russell,  of 
Sydney,  Australia. 


ASPARAGUS  PACKERS  ORGANIZE 

The  problems  surrounding  the  merchandising  of  canned  aspara. 
gus  are  to  receive  the  major  attention  of  the  Asparagus  Canners 
Bureau  which  has  been  organized  at  Chicago. 

The  newly  formed  bureau  has  been  incorporated  and  will  start 
its  functions  at  the  conclusion  of  the  current  membership  drive. 

Formation  of  the  Asparagus  Canners  Bureau  came  about  after 
a  series  of  meetings  and  discussions  held  in  Chicago,  since  the 
January  convention. 

Officers  elected  at  the  incorporation  meeting  were:  President, 
L.  Ratzesberger,  Jr.,  Illinois  Canning  Co.,  Hoopeston,  Ill.;  First 
Vice-President,  W.  A.  Godfrey,  Michigan  Fi’uit  Canners,  Benton 
Harbor,  Mich.;  Second  Vice-President,  Henry  Hartle,  Owatonna 
Canning  Co.,  Owatonna,  Minn.;  Secretary,  Wm.  R.  Benner, 
Streator  Canning  Co.,  Streator,  Ill.;  Treasurer,  Edward  E. 
Carpp,  Lawrence  Packing  Co.,  Lawrence,  Mich. 

The  Bureau  will  be  directed  by  a  board  of  seven  trustees  made 
up  of  the  above  officers  and  Morton  Steinhart,  Otoe  Food 
Products  Co.,  Nebraska  City,  Nebraska,  and  A.  E.  Coddington, 
Ladoga  Canning  Co.,  Indianapolis,  Ind. 

The  asparagus  group  w’ill  operate  their  office  in  conjunction 
with  the  Corn  Canners’  Service  Bureau,  Room  1310,  111  W. 
Monroe  Street,  Chicago. 
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PENNSYLVANIA  CANNERS  SPRING  MEETING  AND 
THIRD  ANNUAL  CANNERS’  SCHOOL 


In  Cooperation  With  the  School  of  Agriculture,  Pennsyl¬ 
vania  State  College,  April  24  and  25  at  The  Nittany  Lion 
Inn,  State  College,  Pa. 


10:30  A.  M. — Registration  and  display  of  graded  samples  of 
varieties  of  Pennsylvania  canned  peas  from  1939  season  pack. 

11:00  A.  M. — Proposed  extensions  of  the  research  program  on 
canning  problems  at  Penn  State. — S.  W.  Fletcher,  Dean  of  the 
School  of  Agriculture  and  Director,  Agricultural  Experiment 
Station. 


11:15  A.  M. — Developments  in  fruit  varieties  and  fruit  products 
of  interest  to  Pennsylvania  canners. — F.  N.  Fagan,  Professor 
of  Pomology. 

11:45  A.  M. — Important  points  in  the  production  of  high-quality 
vegetables  for  canning. — J.  M.  Buffington,  Extension  Spe¬ 
cialist  Canning  Crops. 


The  Double  “S”  W,  G.  Corn 


Three  machines  in  one-doing  a  better 
job  than  you  ever  dreamed  could  be 
done 

Let  us  tell  you  about  it 

THE  SINCLflIR-SCOTT  COMPANY 

BALTIMORE,  MARYLAND 


12:15  P.  M. — Noon  Recess, 


2:15  P.  M. — The  effect  of  calcium  salts  on  canned  tomatoes. 
Maurice  Siegel,  Strasburger  and  Siegel,  Baltimore,  Md. 


2:45  P.  M. — Services  which  the  Home  Economics  Research  de¬ 
partment  can  render  Pennsylvania  canners. — Pauline  Beery 
Mack,  Director,  Home  Economics  Research. 


3:00  P.  M. — Breeding  and  Testing  of  improved  varieties  of 
vegetables  for  canning. — C.  E.  Myers,  Professor,  Plant  Breed¬ 
ing,  assisted  by  E.  M.  Rahn,  Instructor  in  Vegetable  Gardening. 


3:30  P.  M. — Certification  as  a  means  for  improvement  of  vege¬ 
tables  for  canning. — K.  W.  Lauer,  Advanced  Plant  Patholo¬ 
gist,  Bureau  of  Plant  Industry,  Pennsylvania  Department  of 
Agriculture. 

4:00  P.  M. — Report  of  the  Association  Labor  Committee  and 
new  thoughts  for  Pennsylvania  canners  relative  to  the  Fair 
Standards  Labor  Act  (Wage  and  Hours  law). — J.  P.  Holla- 
baugh.  Chairman. 


6:30  P.  M. — Annual  Spring  Banquet.  Tendered  by  members  of 
the  Allied-Industries. 

Address:  “The  Canner’s  Interest  in  the  Robinson-Patman  Act”. 
(Speaker  to  be  announced.) 

Host:  The  Get-Together  Committee,  Robert  A.  Sindall, 
Chairman;  Hubbard  Howry,  James  F.  Cole,  Treasurer; 
Henry  Doeller,  Jr.,  H.  O.  Berryman,  Secretary. 


10:30  A.  M. — Annual  Golf  Tournament — Everyone  is  invited  to 
participate.  Bring  your  own  golf  equipment  and  refreshments 
for  the  nineteenth  hole.  The  matches  will  be  so  arranged  for 
the  best  as  well  as  the  average  golfer  to  play  on  a  par  with 
each  other.  Rules  of  play  to  be  announced  by  the  committee 
at  start.  Disputes  to  be  settled  by  Marquis  of  Queensberry 
rules. 

PRIZES  A-PLENTY — Committee  in  charge:  Alan  “Hanover” 
Warehime,  Chairman;  Bill  “Continental”  Smith,  Co-Chair¬ 
man;  “National”  Eddie  Woelper,  Frank  “American”  Small, 
Hal  “Crown”  Berryman,  Eddie  “Diamond  Crystal”  Carl, 
Walter  “F.  H.  Woodruff”  Silkworth,  Bob  “Greencastle” 
Schenkel. 

At  Finish  of  Tournament — Golfer’s  luncheon  and  presentation 
of  prizes. 
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you  *VE  GOT  TO  TELL  'EM  TO  SELL  'EM 

By  ^^BETTER  PROFITS^* 

Special  Correspondent  of  The  Canning  Trade 


IT  is  with  a  great  deal  of  interest  we  read  current  ads, 
of  The  American  Can  Company  re:  their  new  cam¬ 
paign  of  advertising  in  super  market  magazines.  The 
plan  as  announced  will  increase  the  interest  of  super 
market  customers  in  canned  foods  and  sales  ought  to 
increase  as  a  consequence.  These  larger  markets  are 
here.  We  can’t  legislate  them  out  of  existence  even 
if  we  would  like  to.  When  as  commanding  an  influence 
as  American  Can  takes  to  cultivating  their  interest  in 
canned  foods  we  must  recognize  their  position  in  the 
merchandising  of  foods. 

Only  once  in  a  while  do  we  realize  sufficiently  the 
turn  over  of  consumer  interest  we  must  overcome 
each  year  if  we  are  to  maintain  our  position  in  distri¬ 
bution  or  better  it.  You  know,  out  of  each  one  hundred 
housewives  who  buy  our  goods  this  year,  only  eighty- 
five  will  be  buying  them  next  season,  if  no  sales  or 
advertising  pressure  is  exerted  on  them  by  competi¬ 
tors.  Advancing  age  limits,  changing  incomes,  varia¬ 
tions  in  family  tastes  and  activities  make  it  necessary 
that  each  year  we  replace  at  least  fifteen  of  our  con¬ 
sumer  customers.  Of  course,  if  our  position  in  the  field 
is  to  be  improved  we  must  do  better  than  this  and 
secure  new  users  of  our  products.  This  new  slant  of 
The  American  Can  Company  will  help  us  to  do  this. 
That  is,  if  we  are  careful  to  do  our  part  as  well,  if  we 
fail  in  doing  this  we  may  find  new  customers  for  our 
goods  in  super  markets  may  be  taken  from  independent 
dealers  and  that  our  sales  on  the  whole  will  not 
increase. 

Often  all  canners  are  urged  to  advertise  nationally 
or  in  an  intensive  manner  locally.  These  admonitions 
are  not  based  on  an  idle  fancy,  they  are  as  sound  as 
sound  can  be.  Many  reasons  are  advanced  as  to  why 
a  canner  should  advertise  as  much  as  possible  but 
the  one  I  will  stress  today  is  not  often  covered  ade¬ 
quately.  The  fact  is  that  advertising  conducted  intel¬ 
ligently  helps  a  great  deal  in  making  a  retail  dealer 
realize  why  his  customers  ought  to  buy  your  mer¬ 
chandise.  If  properly  conceived,  an  advertising  cam¬ 
paign  also  keeps  retail  dealers  and  sales  people  well 
posted  concerning  the  values  in  the  line  supported  by 
advertising. 

To  those  canners  who  did  a  good  job  when  they  first 
entered  the  market,  as  far  as  fully  outlining  the  quality 
standards,  as  the  reason  why  a  consumer  should  buy 
their  goods,  it  often  comes  as  a  shock  that  this  work 
must  be  kept  up  steadily,  year  after  year.  Often  you 
will  be  told  that  everyone  knows  about  the  wonderful 
strain  of  seed  in  some  brand  of  corn  or  peas,  or  the 
effects  of  such  and  such  a  climate  in  fixing  the  flavor 
in  some  canned  fruit.  Canners  knowing  these  things 
by  heart  are  too  apt  to  assume  others  know  them  as 
well.  Certainly  we  are  all  willing  to  admit  that  the 
newest  newcomer  into  the  retail  food  distribution  field 
knows,  without  further  posting,  the  difference  between 


early  peas  and  sweet  peas.  Well,  three  weeks  ago,  in 
a  class  in  Vocational  Guidance  in  the  Retailing  of  Foods 
I  asked  seven  men,  owners  of  retail  food  stores  or  their 
active,  intelligent  clerks,  to  tell  me  the  difference  be¬ 
tween  sweet  peas  and  early  peas.  One  out  of  the  seven 
knew  and  told  me  the  difference.  The  other  six  men, 
when  asked  what  they  would  say  or  do  when  a  customer 
asked  them  for  a  can  of  peas,  volunteered  the  infor¬ 
mation  they  would  select  for  the  customer  a  can  of  the 
peas  seemingly  most  in  demand  in  the  store.  No  one 
suggested  they  ask  whether  the  one  making  the  inquiry 
preferred  an  early  or  sweet  pea.  Of  course,  the  idea  of 
offering  the  can  of  peas  from  a  brand  display  that 
pleases  many  customers  is  all  right  in  ordinary  selling, 
but  certainly  more  canned  peas  will  be  sold  weekly  and 
over  a  period  if  those  selling  them  are  fully  posted 
concerning  the  essential  differences  between  the  two 
leading  varities  of  canned  peas. 

The  Canned  Pea  Marketing  Institute,  the  fact  find¬ 
ing  bureau  of  The  National  Association,  The  Corn 
Canners  Institute,  all  are  doing  a  lot  toward  making 
us  better  merchandisers  but  these  efforts  will  not  be  as 
fruitful  as  they  might  be  in  increased  sales  if  we  fail 
to  fully  inform  our  retail  distributors  and  their  clerks 
about  our  line,  its  quality  and  excellence.  In  this 
regard  the  national  advertiser  has  distinct  advantage 
if  his  copy  is  properly  prepared.  Take  for  instance, 
advertising  to  the  consumer  on  Green  Giant  Peas.  It’s 
seldom  you  read  this  and  fail  to  find  in  each  ad  a  plain, 
unvarnished  description  of  Green  Giant  Peas.  Ad  in 
Life,  April  29th,  on  del  Maize  Niblets  says  in  part: 
“Millions  of  women  know  Niblets  Brand  Corn,  but  not 
all  know,  however,  that  it  is  packed  from  a  special 
seed  (D-138)  grown  in  the  finest  soil  in  the  country’s 
cornland.  Every  field  is  tended  by  specialists — every 
ear  harvested  at  the  moment  of  perfection — every  ker¬ 
nel  in  the  can  within  a  few  hours.  The  deep  juicy  ker¬ 
nels  are  sliced  from  the  cob  and  sealed  in  vacuum  tins 
to  keep  a  flavor  that  is  the  envy  of  the  vegetable  world.’’ 
I  am  certain  that  more  sales  people  in  retail  food  stores 
know  more  about  the  reasons  why  housewives  prefer 
Del  Maize  Corn,  Green  Giant  Peas,  Del  Monte  Fruits  or 
Libby  Canned  vegetables  than  they  do  about  your 
unadvertised  brand. 

Again  comes  the  old  wail:  “We  can’t  advertise  be¬ 
cause  we  are  too  small,  or  because  we  have  no  money 
to  spend  for  advertising”  and  so  on.  All  this  must  be 
admitted  but  it  need  not  be  accepted  as  an  excuse  for 
allowing  your  consumer  custumers  or  your  dealers’ 
clerks  or  even  the  dealers,  wholesale  or  retail,  to  remain 
in  ignorance  about  your  goods.  In  some  markets  a  nev; 
soup  is  being  introduced.  “Foolish”  you’ll  probably 
say  if  you  know  anything  of  the  fierce  competition 
today  in  the  manufacture  and  distribution  of  cannec 
soup.  You  may  reasonably  expect  to  see  some  initial 
distribution  obtained  and  then  see  the  goods  remain  on 
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the  shelves  of  retail  dealers  until  they  at  last  sell  the 
stock  at  a  sacrifice  in  order  to  get  their  investment 
out  of  the  purchase. 

Last  Thursday  night  I  met  the  salesman  for  the 
broker  who  is  introducing  this  soup  for  the  canner.  He 
told  me  such  a  wonderful  story  about  the  product  I 
was  interested  at  once  and  inquired  how  he  was  suc¬ 
ceeding  in  his  introductory  sales  efforts.  He  had  a  very 
encouraging  story  to  tell  as  I  could  understand  after 
hearing  his  sales  talk.  I  asked  him  if  he  secured  the 
story  from  the  canner  or  the  broker  and  he  told  me: 
“Gosh,  no.  They  hand  me  a  product  that  is  new  to 
the  office,  say,  ‘Here  it  is,  go  out  and  sell  it!’  In  this 
conversation  you  have  the  gist  of  this  article.  Lacking 
money  or  even  inclination  with  which  to  advertise  a 
product,  old  or  new,  you  can  at  least  furnish  each  of 
your  representatives  and  brokers  with  a  usable  sales 
story  that  will  be  made  up  according  to  facts  as  you 
know  them  in  connection  with  your  goods.  Armed  with 
this,  salesmen  can  acquaint  dealers  with  the  story  and 
eventually  a  certain  amount  of  the  whole  set  up  will 
filter  down  to  the  consumer  who,  if  she  is  pleased  with 
her  experience  in  using  your  product  will  tell  others, 
they  in  turn  will  become  consumer  customers. 

If  you  are  marketing  a  new  product,  in  goodness 
name,  decide  on  the  most  appealing  sales-story  you  can 
arrange  in  connection  with  the  facts  surrounding  the 
article.  Then  broadcast  this  in  print,  in  person  and 
when  you  undertake  it,  in  your  advertising.  Fail  to  do 
this,  some  ambitious  salesman  in  a  new  market  will 
concoct  some  cock  and  bull  story  about  your  item,  get 
this  in  the  minds  of  the  trade  on  which  he  calls  and 
when  your  own  representative  finally  gets  on  the 
ground  with  the  true  story,  he  will  have  a  hard  time 
reconciling  the  two.  Some  of  the  harm  done  will  never 
be  rectified.  And  whatever  you  do  or  may  not  do 
about  keeping  your  trade  as  a  whole  informed  concern¬ 
ing  the  virtues  and  excellence  of  your  products,  take 
care  to  spend  more  time  and  money  posting  your  whole¬ 
sale  distributors  who  serve  the  retail  trade.  If  you 
sell  super  markets,  of  course  you  will  probably  be  called 
on  to  provide  an  initial  demonstration,  the  trained 
buyer  will  worm  out  of  even  an  uncommunicative  repre¬ 
sentative  the  essential  facts  concerning  your  product. 

As  long  as  over  fifty  per  cent  of  foods  are  still  sold 
in  the  stores  of  independent  retail  dealers,  be  sure  they 
are  adequately  posted  concerning  your  products  and 
the  services  they  render.  This  trend  toward  the  growth 
of  super  markets  has  already  slowed  down  in  some  parts 
of  the  country.  Do  all  you  can  to  maintain  an  even 
balance  of  distribution  between  independents  and 
supers.  You  may  be  glad  some  day  you  did!  No 
canner  is  so  small  he  can’t  set  up  a  sales  story  that  will 
sell  goods  and  then  see  to  it  that  everyone  interested 
in  his  goods  has  a  chance  to  use  it.  If  you  have  no 
other  means  for  distributing  your  policy  and  product 
story,  provide  yourself  with  an  inexpensive  booklet 
embodying  the  whole  and  see  that  one  of  these  is 
placed  in  the  hand  of  every  wholesale  buyer,  and  that 
one  is  packed  in  every  case  of  goods  you  ship  yearly 
for  at  least  three  months  in  each  year.  “You  must  tell 
’em  and  tell  ’em  to  sell  ’em !’’ 
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FOR  TOMATO  PICKING 


HAND 

MADE 

or 

MACHINE 

MADE 


FIVE 

TYPES 

at 

REASONABLE 

PRICES 


RIVERSIDE  MANUFACTURING  CO..  Murfreesboro.  N.  C. 


MORRAL  CORN  HUSKER 
Either  Single  or  Double 

MORRAL  CORN  CUTTER 
Either  Single  or  Double  Cut 

MORRAL  COMBINATION 
CORN  CUTTER 
(or  Whole  Crain  or  Cream  Style  Corn 

MORR  AL  LABELING  M  ACHIN  E 
and  other  machinery 

iV rite  for  Catalogue  and  further  particulars 


MORRAL  BROTHERS,  Morral,  Ohio 


MODERN  / 
DESIGNS 


to  meet  your  trade  requirements. 


Pi  EDMONT  LABELCOM  pany 


I NCORPORATED 

DESIGNERS  '  '  LITHOGRAPHERS 

BEDFORD  VIRGINIA 
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GRAMS  ol  INTEREST 


MILLAR  SELLS  DEAD 

His  many,  many  friends  throughout  the  entire  canning  indus¬ 
try  will  learn  with  profound  sorrow  of  the  death  of  Millar  W. 
Sells  at  an  Indianapolis  hospital  on  April  10th.  Millar,  who  was 
the  brother  of  Neal  and  Ogden  Sells,  of  Food  Machinery  Cor¬ 
poration,  was  taken  ill  of  a  heart  ailment  last  December,  and 
as  a  result  spent  the  early  part  of  the  year  in  Florida  for  a 
rest  and  medical  treatment,  returning  to  Indianapolis  in  March 
to  enter  the  Eli  Lilly  Clinic  at  Indianapolis  under  the  care  of 
a  heart  specialist,  whei-e  he  died.  Mr.  Sells  grew  up  in  the 
canning  machinery  business,  his  father  being  the  founder  of  the 
Peerless  Husker  Company  at  Buffalo,  N.  Y.,  which  company 
Millar  entered  after  receiving  his  education  in  Buffalo  schools, 
rising  to  the  position  of  Vice-President  of  the  company.  After 
the  consolidation  with  Food  Machinery  Corporation  Mr.  Sells 
became  Vice-President  of  the  Sprague-Sells  Division  which 
position  he  held  until  1933  when  he  severed  his  connections  to 
enter  the  canning  business  on  his  own  account  as  the  Converse 
Packing  Corporation,  Converse,  Ind.  He  is  survived  by  his  wife, 
Dorothy  Boag  Sells  of  Indianapolis,  his  mother,  a  sister,  Mrs. 
Dorothy  Landsheft,  of  Miami  Beach,  Fla.,  and  two  brothers, 
Ogden  S.  Sells  of  Riverside,  Calif.,  and  Neal  S.  Sells  of 
Hoopeston,  Ill. 

SUBSTANDARD  ALTERNATE  LABEL  STATEMENT  MUST  BE 
ENCLOSED  IN  RECTANGLE 

In  the  April  8th,  1940,  issue  of  The  Canning  Trade  there 
appeared  the  announcement  that  the  alternate  label  statement 
for  substandard  canned  foods  need  not  be  enclosed  in  the  usual 
six  point  i-ectangle  according  to  an  opinion  of  the  Food  and 
Drug  Administration,  but  a  later  and  new  opinion  from  the 
Food  and  Drug  Administration  advises  that  all  forms  of  sub¬ 
standard  quality  statements  on  canned  food  labels  must  be 
enclosed  in  lines  at  least  six  points  wide  forming  a  rectangular 
box.  The  new  opinion  clearly  indicates  that  all  alternate  state¬ 
ments  permitted  by  the  various  standards  must  be  treated 
typographically  in  the  same  manner  prescribed  in  the  general 
form  for  labels. 


INDIANA  CANNERS  PROGRAM 

At  12:00  noon  on  Wednesday,  April  17th,  the  Indiana  Canners 
Annual  Spring  Trap  Shoot  will  be  held  at  the  Carmel  Gun  Club, 
Carmel,  Indiana,  just  outside  of  Indianapolis.  There  is  to  be 
plenty  of  shooting  for  the  shooters,  and  plenty  of  fun  for  those 
that  do  not  shoot.  Canners,  supplymen,  and  brokers  are  invited 
to  take  part.  The  Annual  Spring  Meeting  will  begin  promptly 
at  2:00  P.  M.  on  Thursday  afternoon,  April  18th,  at  the  Clay- 
pool  Hotel,  Indianapolis.  Secretary  Robert  E.  Jackson  advises 
that  an  interesting  program  has  been  arranged,  and  requests  all 
to  be  on  time  so  that  the  meeting  can  get  underway  promptly. 
Immediately  following  this  session  G.  A.  Turmail,  Secretary- 
Treasurer  of  the  Canned  Tomato  Association,  has  called  a 
meeting  for  all  of  the  Indiana  tomato  canners  to  discuss  the 
functions  of  this  national  association  of  tomato  canners.  Because 
of  the  formidable  role  that  Indiana  plays  in  the  canning  of 
tomatoes,  a  particularly  large  and  eager  attendance  is  expected. 

AMERICAN  CAN  TO  BUILD  NEW  WAREHOUSE 

American  Can  Company  plans  the  erection  of  a  $50,000  ware¬ 
house  at  Fairport,  New  York,  it  is  reported. 


LOUIS  TRAUNC  ELECTED  PRESIDENT 

Louis  Traung  was  elected  President  of  the  Stecher-Traung 
Lithograph  Corporation  to  succeed  his  twin  brother  Charles  who 
died  eai-ly  in  February. 


FOOD  AND  DRUG  ACT  CHARTS  PUBLISHED 

The  Department  of  Agriculture  has  published  separate  charts 
showing  the  provisions  of  the  Federal  Food,  Drug  and  Cosmetic 
Act  as  applied  to  food,  drugs  and  devices,  and  cosmetics.  The 
charts  are  in  limited  supply  and  are  available  for  free  distri¬ 
bution  upon  application  to  the  Consumer  Standards  Project, 
Agricultural  Adjustment  Administration,  Washington,  D.  C. 


BUNDY  ACQUIRES  PACKRITE  COMPANY 

W.  D.  Bundy  has  succeeded  the  Griffith-Durney  Co.,  as  owner 
of  the  former  Packrite  Packing  Co.,  cannery  at  East  Miner 
Ave,  and  Filbert  St.,  Stockton,  California. 


MAZER  WITH  LOUIS  HILFER 

A1  Mazer  well  and  favorably  known  among  the  trade  of 
Chicago,  having  represented  College  Inn  Products  Company  for 
several  years,  and  more  recently,  manager  of  Durand  McNeil 
Horner  Company’s  South  Water  Street  branch,  is  now  a  member 
of  the  sales  organization  of  Louis  Hilfer  Company,  Chicago, 
canned  food  brokers. 

ALLEN  CHANCES  NAME 

The  Allen  Packing  Company,  Inc.,  packers  of  Crimson  Tide 
fancy  pimentos,  fruits  and  vegetables,  of  Thomasville,  Georgia, 
announced  that  effective  immediately  the  corporate  name  of 
the  company  is  changed  to  Mitchell  Canneries,  Inc.  The  same 
officers  head  the  new  corporation  as  the  change  is  in  name  only, 
and  the  new  firm  assumes  all  responsibilities  and  obligations 
of  the  former  corporation. 

NEW  UTAH  CANNERY 

The  Utah  Carrot  Products  Company  has  been  formed  at 
Murray,  Utah,  with  Herbert  Ungricht,  President  and  General 
Manager,  C.  S.  Quick,  Kennilworth,  N.  J.,  Vice-President,  and 
Verona  G.  Wallace,  Secretary-Treasurer.  The  company  capi¬ 
talized  at  $100,000  will  manufacture  carrot  juice  and  other 
carrot  products. 


SNIDER  INSTALLING  FREEZING  EQUIPMENT 

A  new  unit  is  being  constructed  at  Snider  Packing  Corpora¬ 
tion’s  Mt.  Morris,  New  York  plant  which  will  be  equipped  for 
freezing  fruits  and  vegetables. 


WASHINGTON  PLANT  NOT  TO  OPERATE 

The  Longview,  Washington,  plant  of  Big  Horn  Canning  Com¬ 
pany,  Cowley,  Wyoming,  will  not  be  operated  this  year  due  to 
inability  to  secure  sufficient  acreage  of  peas  and  beans. 


LONOKE  CANNERY  UNDER  NEW  MANAGEMENT 

The  Lonoke  (Arkansas)  Canning  plant  which  has  been  suc- 
sessfully  operated  for  the  past  two  years,  will  this  year  be 
managed  by  George  C.  Bailey,  Mayor  of  Lonoke. 

PAUL  WOLF  HAS  NEW  CAN 

Paul  Wolf,  Secretary-Treasurer  of  the  Roach-Indiana  Cor¬ 
poration,  Shelbyville,  Indiana,  has  been  granted  a  patent  on  a 
new  type  of  can  which  will  hold  two  full  size  tomatoes,  as  well 
as  two  servings  of  tomato  juice.  The  can  has  a  flexible  center 
partition  with  just  enough  room  on  each  side  to  hold  a  whole 
tomato  intact  and  to  prevent  bruising  by  shipping  or  hauling. 


12 


April  15.  1940  •  THE  CANNING  TRADE 


CAMSE  LABEL  WINS  PACKAGING  AWARD 

Again  in  the  1939  All  American  Package  Competition,  a 
Gamse  label  was  awarded  top  honors  in  competition  with  12.000 
to  15,000  packages  exhibited  in  the  glass  division.  The  award 
went  to  a  label  of  McCormick  &  Company  of  Baltimore,  while 
Gamse  Lithographing  Company  is  the  producer  of  the  label. 
Another  tribute  to  the  house  of  Gamse. 


NEW  FIRM 

The  California  Marmalade  Corporation  has  been  incorporated 
at  Montebello,  California,  with  a  capital  stock  of  $75,000  by 
Charles  G.  Hose  and  Eugart  Yerian. 


METAL  STATISTICS  HANDBOOK  READY 

The  33rd  annual  edition  of  Metal  Statistics  replete  with  useful 
information  on  ferrous  and  non-ferrous  metals  and  miscellaneous 
economic  subjects  is  now  ready  for  distribution  according  to 
the  publishers,  American  Metal  Market,  111  John  Street,  New 
York  City.  The  hook  4x6  inches  containing  692  pages  sells 
for  $2.00  per  copy. 

XLNT  TAKES  OVER 

The  XLNT  Spanish  Food  Co.,  has  taken  over  the  equipment 
and  good-will  of  the  Foodcraft  Products  Co.,  and  Julian  and 
M.  Goldfarb,  4242  S.  Produce  Plaza,  Vernon,  California. 

1939  OYSTER  PACK 

The  pack  of  canned  oysters  for  1939  totals  615,976  standard 
cases  valued  at  $2,445,740  according  to  a  preliminary  report 
issued  by  the  Bureau  of  Fisheries.  This  compares  with  a  pack 
of  482,441  cases  valued  at  $1,886,476  for  1938,  and  is  the  third 
largest  pack  on  record. 


PARTNERS  INTERESTS  ACQUIRED 

David  Pomeroy  has  taken  over  the  interests  of  Jean  Zucker  in 
the  vegetable  juice  business  of  Zucker  &  Pomeroy,  8115  Santa 
Monica  Blvd.,  West  Hollywood,  California. 


VETERAN  GROCER  DEAD 

Diedrich  Hadeler,  80,  a  retired  grocer,  and  father  of  W.  D. 
Hadeler,  secretary  of  the  California  Retail  Grocers  and  Mer¬ 
chants  Association,  was  killed  April  3,  when  struck  by  an  auto¬ 
mobile  on  the  highway  at  Palo  Alto,  California.  He  conducted 
a  grocery  store  in  San  Francisco,  for  50  years,  retiring  10 
years  ago. 


BOTTLING  ENGINEER  HANDBOOK 

The  U.  S.  Bottlers  Machinery  Company,  Chicago,  has  issued 
a  very  attractively  illustrated  index  of  the  many  machines  and 
different  types  of  equipment  manufactured  by  them  for  the 
packaging  of  liquid,  semi-liquid,  and  semi-solid  products  in  glass, 
tin  and  other  types  of  containers.  The  make-up  of  the  book  is 
very  attractive  and  each  machine  is  described  in  fullest  detail, 
and  thoroughly  illustrated.  Necessai’y  engineering  data  is  in¬ 
cluded  in  a  separate  section.  The  handbook  6%  X8V2  inches 
contains  192  pages  and  is  available  without  cost  from  the  com¬ 
pany’s  Chicago  office. 


CANCO’S  MR.  STURDY  SPEAKS 

April  15 — Indianapolis,  Ind.,  Indiana  Retail  Grocers  and  Meat 
Dealers  Association. 

April  16 — Milwaukee,  Wis.,  Milwaukee  Retail  Gi’ocers  Asso¬ 
ciation. 

April  18 — Topeka,  Kansas,  Rotary  Club. 

April  18 — Topeka,  Kansas,  Women’s  Club. 

April  18 — Topeka,  Kansas,  Topeka  Food  Dealers  Association. 
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Profit-Saving  Afforded 


by  Complete  Langsenkamp  Juice  Production  Lines 

#  For  a  juice  of  the  finest  color  and  flavor;  juice  of  good  body  and  the  least 
separation;  produced  in  large  volume  at  a  cost  that  gives  assurance  of  profitable 
operation,  install  Langsenkamp  Hot-Break  Tanks,  Indiana  Model  "A"  Extractors 
and  Langsenkamp  Continuous  Juice  Heating  Equipment.  In  these  units  you  have 
the  means  for  obtaining  great  volume  of  the  finest  juice  that  can  be  produced 
from  selected  tomatoes,  at  such  saving  in  production  cost  that  only  operating  ex¬ 
perience  will  give  you  a  full  and  complete  realization  of  their  advantages.  A 
Langsenkamp-equipped  juice  production  line  leaves  you  at  no  disadvantage.  Get 
complete  information. 


Realize  on  the 


At  r  i  3  h  t,— Lanssenkdtnp 
Hot-break  Tank  for  Tomato 
Juice.  Insures  maximum 
yield,  eliminates  enzymic 
action,  protects  vitamin 
values,  reduces  separation, 
improves  flavor. 

Below,  —  Hot- Break  lor 
puree  and  catsup. 


Selection  of  a  Representative  Sample  of  Peas 


Another  question  raised  by  canning 
concerns,  with  the  intimation  to  the 
writer  that  its  discussion  in  a  trade 
journal  will  make  interesting  reading 
for  canners,  concerns  the  method  of 
selecting  a  representative  sample  of  raw 
peas.  The  elaboration  of  such  a  method 
is  not  only  desirable  and  financially  im¬ 
portant,  but  long  overdue.  The  canners 
are  greatly  interested  in  this  topic.  They 
have  reason  to  be.  The  mode  of  the 
selection  involves  in  a  true  sense  dollars 
and  cents.  For,  the  sum  to  be  paid  for 
raw  peas  delivered  at  the  canning  fac¬ 
tory  is  contingent  to  a  certain  extent  on 
the  sample  to  be  picked  which,  depend¬ 
ing  on  the  manner  of  selection  may  differ 
in  its  impurities.  Consequently,  different 
methods  of  selection  may  lead  to  different 
net  tonnages  for  which  payment  is  made. 

At  first  glance  the  selection  of  a  repre¬ 
sentative  sample  would  appear  to  be 
simple  enough.  But  on  closer  examina¬ 
tion  it  looms  large  considering  that  the 
sample  may  involve  a  larger  or  smaller 
quantity  of  water,  dust,  soil,  and  other 
impurities;  that  depending  on  soil  and 
climatic  conditions  in  different  sections 
of  the  country  where  the  peas  have  been 
grown,  both  kind  and  quantity  of  foreign 
matter  may  differ  considerably.  All  of 
which  will  be  refiected  in  the  selected 
sample  on  which  the  price  is  based. 
Manifestly,  peas  grown  in  a  heavy  loam 
and  harvested  in  rainy  weather  will  con¬ 
tain  a  larger  percentage  of  dirt  and 
water  than  peas  grown  in  a  light  sandy 
loam  and  picked  in  fair  weather.  The 
absence  of  a  clear-cut  method  for  the 
selection  of  a  representative  sample  of 
raw  peas  makes  it  imperative  to  elabo¬ 
rate  a  standard  method.  This  would  be 
an  important  step  in  the  right  direction 
and  one  that  should  benefit  both  the  can- 
ner  and  grower.  For  one  thing,  by  means 
of  such  a  method  they  will  be  able  to 
adjust  with  fairness  any  differences  re¬ 
garding  the  net  tonnage  that  may  arise 
between  them.  Inasmuch  as  no  hard 
and  fast  rule  has  been  laid  down  up  to 
now  as  a  guide  for  the  selection  of  a 
representative  sample,  the  best  procedure 
to  follow  at  present  would  appear  to  be 
the  consideration  of  probable  instances 
in  the  cannery  and  in  the  field.  Let  us, 
then,  examine  a  few  cases. 

Selection  of  a  Representative  Sample 
of  Peas  from  Field  Boxes 

(a)  A  truckload  received  at  the  can¬ 
ning  factory  may  contain  from  25  to 
100  boxes  of  raw  peas.  The  present 
method  of  selection  consists  essentially 
in  the  following:  From  each  box  a  small 
sample,  about  0.3  to  0.4  lbs.,  is  taken  at 
random  so  that  the  composite  sample 
from  all  boxes  amounts  to  from  10  to  30 
lbs.  The  picked  sample  is  now  washed 
with  water  to  remove  any  adhering  dirt, 
and  the  washed  peas  separated  into 


Continuing  a  Discussion  of 
Questions  Raised  by  the 
Pea  Industry  and  suggesti¬ 
ons  for  Their  Solution. 

by  S.  L.  JODIDI 

Collaborator,  Bureau'  of  Plant 
Industry,  United  States  Depart¬ 
ment  of  Agriculture. 

definite  sieve  sizes,  depending  on  the  pea 
variety  at  hand.  In  the  case  of  Alaska 
peas,  e.g.,  the  sizes  1  and  2  are  usually 
combined,  size  3  is  treated  separately, 
while  sizes  4  and  5  are  frequently  com¬ 
bined  and  the  percentage  of  each  size 
computed.  The  various  sizes  are  next 
subjected  to  the  maturity  test  by  any  of 
the  available  methods  (brine  flotation 
method,  tenderometer,  the  writer’s  ma¬ 
turity  test)  and  the  secured  results  cal¬ 
culated  according  to  a  definite  schedule, 
giving  the  price  of  the  peas  delivered  per 
ton.  This  mode  of  selection  introduces 
an  unknown  factor.  While  the  washing 
with  water  removes  the  adhering  dirt 
from  the  peas,  it  at  the  same  time  in¬ 
creases  their  water  content.  Yet  ordi¬ 
narily  peas  of  a  higher  water  content 
show  a  lower  maturity,  i.e.,  a  higher 
quality,  which  goes  to  benefit  the  grower 
at  the  expense  of  the  canner.  Not  to  be 
overlooked  is  the  fact  that  in  the  wash¬ 
ing  operation  the  percentage  of  water 
added  to  the  peas  may  differ  in  various 
sections  of  the  country,  depending  on 
the  temperature  of  the  peas  and  the  wash 
water.  The  percentage  of  error  due  to 
the  changed  water  content  is  a  question 
awaiting  answer. 

(b)  In  order  to  do  away  with  the  un¬ 
know  factor  due  to  washing  with  water 
it  is  suggested  that  the  picked  composite 
sample,  if  reasonably  clean,  be  as  such 
separated  into  grades  (sieve  sizes),  the 
latter  to  be  tested  for  maturity.  The 
data  (readings)  thus  obtained  can  be 
computed  according  to  the  adopted 
schedule  for  obtaining  the  price  of  peas 
per  ton.  Admittedly,  this  method  of 
selection  while  eliminating  the  unknown 
water  factor,  introduces  an  error  due  to 
some  dirt  adhering  to  the  peas.  The 
magnitude  of  this  error  is  also  unknown. 

(c)  To  exclude  the  errors  due  to  the 
water  and  dirt  factors,  the  following 
procedure  is  suggested  which  is  used  in 
other  industries  for  sampling  various 
materials.  The  composite  pea  sample  of 
10  lbs.  obtained  from  field  boxes  is  uni¬ 
formly  spread  out  on  a  table  in  the  shape 
of  a  circle  or  square.  By  two  lines  cross¬ 


ing  perpendicularly  to  each  other  through 
the  center  of  the  peas  they  are  divided 
into  four  equal  parts  of  which  only  one 
(about  2%  lbs.)  is  taken  for  further 
treatment.  The  latter  consists  in  freeing 
the  peas  from  dirt  and  fine  debris  by 
sifting  through  a  sieve  with  meshes 
smaller  than  sieve-size  1,  but  large 
enough  to  let  foreign  matter  pass 
through.  The  fairly  clean  peas  with 
their  unchanged  natural  water  content 
are  then  graded  and  tested  for  maturity. 

It  is  not  claimed  that  the  sample  thus 
treated  is  absolutely  free  from  dirt,  but 
there  appears  to  be  good  reason  to 
assume  that  the  error  involved  here  must 
be  smaller  than  in  the  two  discussed 
cases  (a)  and  (b). 

Selection  of  a  Representative  Sample 
in  the  Field 

(d)  Before  the  pods  are  fairly  well 
filled,  i.e.,  before  the  field  approaches 
maturity,  pods  are  picked  so  as  to  be 
representative  of  the  field,  or  fields  under 
consideration,  as  judged  by  an  experi¬ 
enced  eye.  They  are  then  freed  from 
adhering  dirt  as  outlined  in  (c).  This 
is  followed  by  shelling  and  grading. 
Thereafter  the  apparently  clean  peas 
thus  obtained  with  their  natural  water 
content  are  tested  for  maturity  in  the 
field  or  the  canning  factory.  This  is 
done  from  day  to  day  until  the  test  shows 
the  maturity  desired.  The  work  can 
serve  a  very  useful  purpose.  Indeed,  it 
may  be  said  to  kill  two  birds  with  one 
stone.  On  the  one  hand  it  will  indicate 
which  of  the  fields  is  maturer  and  should 
be  harvested  first.  On  the  other,  it  will 
point  to  the  proper  time  when  the  peas 
in  the  one  field  or  the  other  have  reached 
the  required  stage  of  maturity,  thus 
enabling  canner  and  grower  to  meet  the 
exact  conditions  stipulated  in  their  con¬ 
tract.  In  this  case,  too,  no  assertion  is 
made  that  the  sample  tested  is  entirely 
free  of  dirt,  but  its  amount,  if  present 
at  all,  is  probably  quite  insignificant. 

In  each  of  the  four  discussed  methods 
of  selecting  and  handling  a  representa¬ 
tive  sample  before  it  is  tested  for  ma¬ 
turity,  a  factor  is  introduced  whose 
magnitude  is  unknown.  This  factor 
which  directly  or  indirectly  affects  the 
maturity  test  and  hence  involves  un¬ 
certainty  as  to  the  correct  amount  of 
money  to  be  paid  for  peas  received  at 
the  canning  factory,  is  due  chiefly  to  the 
excessive  water  adhering  to  or  impuri¬ 
ties  contained  in  the  pea  sample.  How 
great  the  percentage  of  error  is  in  each 
case  is  not  known  at  present.  What 
could  be  done  about  it?  It  seems  to  the 
writer  that  the  proper  procedure  to 
follow  would  be  to  test  for  maturity 
samples  selected  and  treated  at  outlined 
in  (a),  (b),  (c),  and  (d),  including 
samples  selected  by  other  methods  that 

Please  turn  to  page  22 
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WHOLESALE  FOOD  PRICES  LOWER 

Wholesale  grocery  prices  declined  during  March,  ac¬ 
cording  to  the  monthly  compilation  prepared  for  the 
National-American  Wholesale  Grocers’  Association  by 
Dr.  Lewis  H.  Haney.  The  index  fell  0.8  per  cent  from 
February,  although  normally  there  is  an  increase  of  1 
per  cent  in  March. 

A  typical  bill  of  groceries  at  wholesale  last  month 
gives  an  index  of  79.1,  as  compared  with  79.8  in 
February  (average  for  1921  — 100) .  The  March  figure, 
however,  was  8.9  per  cent  over  March,  1939. 

SEES  PROSPERITY  IN  MACHINES 

More  machines,  not  less,  backed  by  greater  research 
and  sales  efforts  will  lead  the  way  back  to  prosperity 
and  employment,  it  was  stated  last  week  by  Roger  L. 
Putnam,  Springfield,  Mass.,  president  of  the  Package 
Machinery  Co.,  in  a  letter  to  Senator  Joseph  C. 
O’Mahoney.  Senator  O’Mahoney  recently  introduced  a 
bill  in  Congress  designed  to  increase  employment  by 
granting  tax  easement  to  employers  for  displacing 
machinery.  “Package  machinery,”  Putnam  stated,  “has 
resulted  in  an  enormous  expansion  of  packaging  of 
foods  as  well  as  an  increase  in  the  sale  of  foods 
themselves.” 


TO  PAY  MICHIGAN  GROCERS 

The  Genesee  County  (Flint)  Board  of  Supervisors 
has  promised  immediate  payment  of  $34,200  for  which 
Flint  retail  and  wholesale  grocers  have  been  kept  wait¬ 
ing  two  years.  The  bills  are  for  supplies  purchased  by 
the  defunct  county  Emergency  Relief  Commission. 

FURTHER  STAMP  PLAN  EXTENSION 

With  the  extension  of  the  Federal  Food  Stamp  Plan 
for  distribution  of  surplus  commodities  to  Albuquerque, 
N.  M.,  and  to  Anadarko,  Caddo  County,  Okla.,  the 
number  of  marketing  areas  accorded  this  form  of 
government  relief  distribution  has  been  brought  to  65. 
By  mid- June  Federal  officials  expect  the  plan  will  have 
been  extended  to  100  areas. 

Hastening  such  expansion  is  anticipation  of  House 
approval  of  the  $85,000,000  appropriation  restored  by 
the  Senate  in  the  Agriculture  Supply  Bill.  However, 
funds  are  still  available  in  the  current  budget  for  ex¬ 
tending  the  stamp  distribution  method  to  100  cities  in 
June,  with  possibilities  of  adding  25  to  50  more  during 
the  summer.  After  May  1  the  F.  S.  C.  C.  will  experi¬ 
ment  with  non-food  products  under  the  plan  by  adding 
cotton  goods  to  the  list  of  eligible  commodities. 

INDIVIDUAL  INCOMES  UP  6  PER  CENT 

Income  payments  to  individuals  in  the  United  States 
during  February  totaled  5,554,000,000,  an  increase  of 
6  per  cent  over  the  same  month  last  year,  but  under  the 
January  total  of  6,065,000,000,  the  Commerce  Depart¬ 
ment  reported.  Industrial  payrolls  continued  to  show 
the  greatest  improvement  over  the  situation  a  year  ago. 
Income  of  employees  in  the  commodity  producing 
industries  was  9  per  cent  higher  than  February,  1939. 
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I  UKt  DEWALCO 
ADHESIVES 

THEY7IE  DUta^ 
/OR  CANHasfT^ 


Patent  No,  2,111,285 
Other  Patents  Pending 


HAYNIE  HOT-WATER  TOMATO  SCALDER 

The  most  practical  Hot  Water 
Scalder  on  the  market.  Con¬ 
trols  length  of  scalding  time 
of  tomatoes  depending  upon 
the  degree  of  ripeness. 

Increases  yield-saves  steam. 

Write  for  copy  of  our  I\o.  600  Catalog 

A.  K.  ROBINS  &  CO.,  INC., 

Manufacturers  of  Canning  Equipment 

BALTIMORE,  MD. 


CRCO  CASE  STACKER 


DEWEY  &  AEMY  CHEMICAL  CO. 


Prompt  shipment  of  com¬ 
plete  line  of  lap  pastes, 
pick-up  gums  and  cements, 
case  sealing  glue. 

A.  K.  ROBINS  &  CO.,  Inc. 

Baltimore 


Serving  the  Eastern  Shore 

Other  warehouse  stocks  conveniently  located  in 
all  canning  areas;- 


Stacks  or  unstacks  wood¬ 
en  boxes,  paper  cartons, 
crates  and  bags — ideal 
equipment  where  effici¬ 
ency  is  needed  in  plant 
or  warehouse. 


A  flexible,  trouble- 
free  stacker  which 
will  materially  aid 
in  reducing  labor 
costs  and  speed¬ 
ing  up  warehouse 
operations. 


Chlsholm'HifJerUo. 


NIAGARA  FALLS.  N.  Y.  CHICAGO,  ILL.  SEATTLE.  WASH. 

COLUMBUS,  WIS.  JAS.  Q.  LEAVITT  &  CO.,  OGDEN.  UTAH 
A.  K.  ROBINS  &  CO..  BALTIMORE.  MD. 

193  W.  D.  CHISHOLM.  NIAGARA  FALLS.  CANADA 


Send  For  Bulletin  No.  CS-1 


INSURE  YOUR 

ANTICIPATED 

PROFITS! 

Do  you  know  how  little  it  costs  to 
INSURE  YOUR  1940  EARNINGS 
against  loss  by  fire  or  wind? 


CAHNERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER- INSURANCE  BUREAU 


LANSING  B.  WARNER,  Incorporated 
540  N.  Michigan  Ave.,  CHICAGO 
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THE  CANNED  FOODS  MARKETS 


WEEKLY  REVIEW 

The  War  and  What  It  May  Mean — Market 
Quiet  and  Firm — Cost  Figures  to  Guide  Your 

Selling — Labor  Demanding  More — ^The 
Tri-State  Meeting. 

EVENTFUL — To  write  a  review 
of  the  important  events  of  the 
week  without  mentioning  the  sud¬ 
den  flare-up  of  active  war  in 
Europe  would  be  worse  than  child¬ 
ish,  it  would  be  nonsensical.  Not 
that  we  want  to  talk  about  the 
war,  but  what  result  may  be  ex¬ 
pected  upon  our  country,  and  upon 
the  canned  foods  industry  in  par¬ 
ticular,  from  the  rolling  down  of 
this  great  Pagan  juggernaut  of 
Russia  and  Germany  over  all  the 
Scandinavian  country,  as  it  may 
have  done  by  the  time  you  read 
this,  later  continuing  on  over  the 
smaller  nations  of  the  Balkans, 
including  France  and  Italy,  as  she 
will  learn  that  her  friendly  protes¬ 
tations  have  been  all  in  vain  ?  After 
that  we  may  expect  this  horde  of 
barbarians  (the  soldiers  in  arms 
and  their  bosses,  not  the  civilians 
of  the  countries)  to  turn  north¬ 
ward  again,  on  over  Belgium  and 
Holland  and  then  over  on  to  the 
British  Isle,  Europe  enslaved. 
What  is  to  stop  this  plan  made  a 
decade  ago  between  Russia  and 
Germany,  and  not  just  recently  as 
pretended?  Has  this  no  place  for 
consideration  in  a  canned  foods 
market?  Can  we  in  this  country 
go  on  buying  and  selling,  trading, 
as  if  nothing  of  the  sort  were  hap¬ 
pening  in  the  rest  of  the  world — 
utterly  oblivious  of  the  raging 
wars  all  around  us? 

If  YOU  were  Dictator  in  this 
country  you  would  immediately 
turn  every  unit  of  armament  pro¬ 
duction  towards  building  up  a  huge 
supply  of  everything  needed  for 
our  own  protection,  and  until  then 
none  for  any  other  nation.  And 
you  would  set  the  canneries  all 
busy  producing  canned  foods  of 
every  staple  sort  to  be  carefully 
stored  away  for  the  future  to  feed 
our  people  and  our  defenders.  In 
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doing  that  you  would  be  but  arm¬ 
ing  your  firemen  to  keep  the  fire 
now  burning  from  spreading  into 
our  own  homes.  Would  anything 
else  be  worth  while?  We’re  not 
going  into  war,  but  we  need  a  heap 
of  preparation  if  we  expect  to 
resist  this  avalanche  of  slavery 
and  death,  and  every  grower,  every 
producer  and  every  citizen  must  do 
a  full  part  in  this  defensive  work ; 
must,  as  it  were,  man-the-trenches 
to  keep  the  enemy  out.  It  has  gone 
too  far  to  speculate  that  the  war 
will  not  spread.  Before  the  sum¬ 
mer  is  over  you  will  see  the  accom¬ 
plishment  of  this  plan:  the  subju¬ 
gation  of  all  Europe.  But  what 
they  most  want  is  America,  and 
especially  the  United  States  be¬ 
cause  of  its  wealth  and  resources. 
They  expect  to  recoup  all  costs  out 
of  our  plenty.  Can  our  people  and 
our  country  be  sufficiently  aroused 
and  in  time  ?  It  is  to  be  doubted. 

THE  MARKET — The  canned  foods 
market  is  reported  quiet  this  week. 
Inquiry  as  to  whether  or  not  popu¬ 
lar  demand  for  the  goods,  over  the 
retail  counters,  is  holding  up  to 
normal  is  answered  “yes.”  The 
scarcity  and  high  prices  of  the 
usual  winter  vegetables  are  throw¬ 
ing  all  the  demand  upon  the 
canned,  and  demand  is  growing 
larger  if  an5rthing,  rather  than 
smaller. 

There  are  no  features  to  the 
market  in  this  respect,  but  there 
does  seem  to  be  some  efforts  to  buy 
futures.  Fortunately  the  canners 
cannot  see  clearly  what  their  costs 
will  be,  and  so  they  are  refusing 
to  sell.  You  have  evidence  of  this 
in  the  California  spinach  pack. 
They  expected  a  good  pack  there 
this  season,  and  nominal  prices 
were  first  named,  but  now  these 
have  been  withdrawn,  because  of 
crop  damage,  but  also  because 
labor  has  come  into  the  picture, 
demanding  an  average  of  20  per 
cent  raise  all  down  the  lines.  When 
you  know  that  men  received  last 
season  from  52V2C  to  621/2C  per 
hour,  and  women  421/2C  upwards 
for  this  work,  you  can  see  what 


this  can  mean.  And  the  growers 
are  likewise  upping  their  ideas  as 
to  prices. 

You  have  in  this  issue  a  very 
authorative  article  on  the  cost  of 
canning  peas,  not  written  by  some 
individual  or  the  report  of  a  Cost 
Accounting  Committee,  but  from 
the  Statistical  Bureau  of  the 
National  Canners  Association,  and 
based  upon  a  large  array  of  cost 
figures  furnished  by  the  canners, 
and  averaged  in  this  finding.  It 
will  prove  an  eye-opener  to  many, 
and  we  would  advise  a  careful 
study  of  it,  not  a  mere  reading. 
All  canners  may  learn  much  from 
it.  Now  that  this  fine  work  has 
been  started  on  canned  peas  it  is 
to  be  hoped  that  it  will  go  on  down 
the  line  of  staple  canned  foods, 
giving  the  costs  of  corn,  tomatoes, 
beans,  etc.,  so  that  all  canners  may 
have  some  solid  foundation  upon 
which  to  build  their  prices. 

At  the  meeting  of  the  Canned 
Tomato  Association,  during  the 
Tri-State  Packers  Spring  meeting 
here  this  week,  some  interesting 
actual  prices  were  reported.  On  2s 
standard  tomatoes  it  was  reported : 
Eastern,  63c;  Mid-West,  64c; 
Southern,  65c,  with  a  high  of  65c 
and  a  low  of  60c.  No.  21/2S  aver¬ 
aged  86c,  with  a  high  (1  shipment) 
of  $1  and  a  low  of  85c  for  6  ship¬ 
ments.  On  10s  the  average  was 
^2.77,  with  a  high  of  $3.85  for  one 
shipment  and  a  low  of  $2.55  also 
for  one  shipment. 

On  extra  standards :  2s,  average 
73c,  with  a  high  of  77i/^c  and  a 
low  of  70c;  2V^2S,  average  98c,  high 
$1,021/2  and  low  90c.  No.  10s,  aver¬ 
age  $3.02 ;  high  $3.25,  low  $2.55. 

Fancy :  2s,  average  79c  on  5 
shipments;  high  90c,  low  75c. 
2i/>s,  $1.18  on  3  shipments,  high 
$1.25,  low  $1.15;  10s,  $3.85,  only 
one  sale  reported. 

They  are  getting  very  efficient 
in  these  various  Institutes,  Bureaus 
and  Associations,  the  list  now  cov¬ 
ering  peas,  corn,  tomatoes,  green 
beans,  lima  beans,  and  the  newest 
baby,  asparagus.  Because  they  are 
really  doing  something  in  the 
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commodity  meetings  during  the 
various  conventions,  forward 
looking  canners  are  joining  up,  and 
working  well  with  them.  And 
that  is  as  it  should  be.  Oldsters 
will  note  some  things  in  this  Re¬ 
view  that  are  brand-new  and  never 
before  heard  of  in  the  same  light, 
all  of  it  in  response  to  the  urge  for 
better  merchandising  of  canned 
foods.  And  may  this  increase  and 
multiply. 

Next  week  we  expect  to  have  a 
good  report  of  the  Tri-State  meet¬ 
ing,  as  the  meeting  came  too  late 
in  the  week  to  make  this  issue.  But 
we  are  keeping  our  fingers  crossed, 
because  the  experts  may  insist 
upon  reporting  each  separate  meet¬ 
ing — and  that  is  what  this  conven¬ 
tion  largely  is  —  and  we  would 
rather  that  they  did,  but  that  may 
cause  some  delay. 

NEW  YORK  MARKET 

Some  Articles  Quoted  as  Futures  —  West 
Coast  Shipping  Uncertain — Talking  Down 
Prices  to  Reduce  Acreage  Intentions  — 
Asparagus  Control  —  Some  Spinach  Prices 
—  Some  Corn  Offerings  —  Bean  Futures 
Withdrawn  —  Norwegian  Sardines  Jump 
in  Price. 

By  “New  York  Stater” 

New  York,  April  11,  1940. 

THE  WEEK — With  new  prices  is¬ 
sued  on  Northwest  asparagus. 
Tuna,  beets,  carrots  and  rhubarb, 
a  tentative  opening  on  Middlewest 
corn,  new  pack  Wisconsin  peas  and 
beets,  and  with  a  serious  situation 
looming  for  the  canning  trade  in 
the  matter  of  intercoastal  shipping 
facilities,  this  important  food 
trading  center  has  not  been  want¬ 
ing  in  news. 

The  shipping  situation  may 
prove  to  be  a  more  serious  matter 
than  we  have  been  led  to  believe, 
considering  that  the  period  for 
heavy  shipments  of  fruits  and  fish 
from  the  West  Coast  is  not  far  off. 
The  salmon  people  there  last  week 
issued  a  circular  that  did  not  over¬ 
state  the  gravity  of  the  situation 
when  it  said  that  it  was  now  diffi¬ 
cult  to  obtain  space  for  Atlantic 
and  Gulf  canned  salmon  shipments. 
Steamer  rates  for  the  commodity 
also  may  be  advanced  55  cents  per 
100  lbs.  at  the  start  of  May. 


The  scarcity  of  shipping  space 
in  intercoastal  trade  is  due  to  the 
sale  of  leasing  of  vessels  on  a  large 
scale  to  foreign  nations.  It  re¬ 
cently  has  become  difficult  to 
arrange  shipments  of  Texas  citrus 
juice  to  northern  points.  The 
situation  may  become  serious 
enough  to  bring  about  drastic 
changes  in  distribution  policies, 
such  as  ordering  larger  stocks 
when  opportunity  is  offered,  anti¬ 
cipating  further  ahead  on  canned 
goods  requirements,  and  showing 
less  reserve  in  the  matter  of  inven¬ 
tories. 

There  is  still  a  tendency  in  the 
market  here  to  talk  down  prices 
for  a  number  of  canned  vegetables 
still  unsold  in  the  hopes  that  a 
lower  spot  basis  will  have  an  ad¬ 
verse  influence  on  new  crop  futures. 
Tomatoes,  corn,  and  more  recently 
stringless  beans,  have  been  selected 
for  low  price  talk.  In  the  matter 
of  new  prices,  formal  or  tentative, 
that  have  come  from  the  Northwest 
thus  far,  however,  the  tendency  has 
been  to  quote  somewhat  higher 
than  last  year,  due  to  increased 
production  costs. 

ASPARAGUS — Although  a  control 
program  and  pack  limitation  have 
been  agreed  upon  by  California 
growers  and  packers  for  1940, 
opening  prices  are  delayed  by  dis¬ 
cussions  over  payments  to  growers. 
The  new  California  pack  will  be 
held  to  2,175,000  cases  for  the  sea¬ 
son,  which  is  but  slightly  more 
than  was  packed  last  year.  Formal 
prices  were  issued  by  Northwest 
canners  of  asparagus  which  in  gen¬ 
eral  are  somewhat  higher  than 
those  for  1939.  Effective  on  ship¬ 
ments  to  the  end  of  the  current 
year,  these  are :  Blended  picnic 
tips,  $1.40;  small,  $1,221/2  5  medi¬ 
um,  $1.35;  large,  $1.45;  mammoth, 
$1,471/^.  Blended  No.  1  tall  spears 
are  quoted  at  $1.77i/^ ;  small,  $1.65 ; 
medium,  $1.75 ;  large,  $1.80 ;  mam¬ 
moth,  $1.85.  Blended  No.  2  tails, 
spears,  opened  at  $2.15;  small,  $2; 
medium,  $2.20 ;  large,  $2.30 ;  mam¬ 
moth,  $2.35,  and  colossal,  $2.40 
f.  o.  b.  dock,  Portland,  Oregon. 

TOMATOES  —  With  distributor 
holdings  lightened  materially  there 
is  no  disposition  on  part  of  packers 
to  force  sales,  and  prices  appear 
quite  steady  for  southern  stan¬ 


dards  at  44  cents  for  No.  I’s,  621/2 
cents  for  No.  2’s,  86  cents  for  No. 
21/^’s,  90  cents  for  No.  3’s,  and 
$2.75  for  No.  lO’s,  Peninsula. 
Price  ideas  are  reported  to  have 
stiffened  in  the  Midwest.  Extra 
standards  at  Maryland  and  Penn¬ 
sylvania  canneries,  odd  lot  offer¬ 
ings,  range  from  66  cents  to  70 
cents.  Tomato  juice  of  better 
quality  is  firmly  quoted  at  the 
same  points  at  around  40  cents  for 
No.  I’s,  at  75  cents  for  24-ounce 
sizes,  and  at  $2.45  for  No.  lO’s. 

SPINACH — Some  offerings  of  new 
pack  for  shipment  came  out  of 
Baltimore  at  60  cents  for  No.  I’s, 
85  cents  for  No.  2’s,  $1.05  for  No. 
21/2’s,  and  $3.60  for  No.  lO’s,  fac¬ 
tory.  To  what  extent  these  prices 
prevail  is  not  known,  as  the  pack 
has  been  slow.  West  Coast  inde¬ 
pendents  in  some  cases  are  back  in 
the  market  on  spinach  at  $1  for  No. 
21/2’s,  and  $3.20  for  No.  lO’s,  ship¬ 
ment  to  June.  They  are  quoting 
June  to  December  shipment  at 
$1.05  and  $3.25,  respectively, 
f.  o.  b.  Coast. 

CORN — The  initial  offering  of  the 
season  on  Midwest  whole  grain 
Golden  Bantam,  fancy,  was  made 
to  New  York  distributors  at  90 
cents  for  No.  2’s,  and  at  $4.50  for 
No.  lO’s.  Extra  standard  2’s  are 
named  at  82^2  cents,  factory. 
Maine  factories  are  not  offering 
below  85  cents,  and  some  New 
York  packers  are  withdrawn.  The 
reported  sale  of  12-ounce  vacuum 
pack  by  a  Midwest  canner  at  80 
cents.  New  York,  was  sub-quality 
corn  and  not  up  to  the  grade  found 
in  the  well-known  Midwest  vacuum 
line. 

BEANS — A  number  of  packers  of 
Blue  Lakes  are  understood  to  be 
sold  up  on  production  and  have 
withdrawn.  It  is  believed  that 
bookings  this  year  were  fairly  ex¬ 
tensive.  While  the  new  pack  has 
yet  to  start,  prices  are  holding 
firm. 

PEAS — A  few  Wisconsin  packers 
have  put  out  offerings  on  new  pack 
peas  but  the  trade  in  that  section 
as  a  rule  is  not  willing  to  accept 
forward  business  at  this  time. 
New  York  packers  also  are  willing 
to  quote.  Talk  was  heard  of  low 
prices  in  the  Tri-States  market. 
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but  actually  there  are  no  Sweets 
obtainable  aside  from  small  lots, 
and  these  are  taken  up  as  soon  as 
offered.  Alaskas,  3  or  4-sieve,  hold 
at  90  cents  to  921/2  cents  for  No. 
2’s.  A  few  extra  standard  3-sieves 
were  heard  recently  at  95  cents. 

LIMAS — All-green  varieties  of 
baby  Limas  appear  to  have  under¬ 
gone  a  good  cleanup,  according  to 
Baltimore  advices,  and  prices 
range  from  $1.10  for  fancy  small 
green  No.  2’s,  to  $1.30  for  fancy 
tiny  green.  The  standards  are  said 
to  be  less  firm  in  comparison,  with 
standard  white  2’s  at  round  621/2 
cents,  factory. 

SALMON — The  season  on  Colum¬ 
bia  River  fancy  Chinook  is  sched¬ 
uled  to  open  May  1  but  thus  far 
there  are  no  indications  of  a  settle¬ 
ment  between  the  packers  and  the 
fishermens’  union  on  prices  to  be 
paid.  The  packers  have  offered 
121/2  cents  lb.,  or  a  half-cent  more 
than  last  year,  while  the  union  is 
demanding  15  cents  lb.  Added 
difficulties  face  the  salmon  industry 
owing  to  the  shipping  situation 
noted  elsewhere  in  this  report. 
March  shipments  of  salmon  totaled 
120,618  cases,  reducing  the  supply 
of  Pinks  tails  in  first  hands  to  only 
115,000  cases  on  April  1,  and 
Chums  to  only  92,278  cases.  The 
supply  of  Red  tails  was  885,143 
cases,  and  the  total  for  all  varie¬ 
ties,  1,369,535  cases. 

SARDINES — This  week’s  war  de¬ 
velopments  in  Norway  were  re¬ 
flected  by  advances  of  50  cents  to 
75  cents  per  case  on  Norwegian 
sardines  in  the  spot  market  at  New 
York,  the  majority  of  importers 
withdrawing  offerings  pending 
further  information  from  abroad. 
Current  stocks  of  Norwegian  sar¬ 
dines  are  light  in  this  country. 
Should  further  shipments  prove 
impossible,  as  now  seems  to  be  in¬ 
dicated  by  developments  abroad, 
Portugal  will  be  the  sole  foreign 
supplier  of  sardines  to  the  Ameri¬ 
can  market. 

TUNA — A  Los  Angeles  factor  re¬ 
ports  receiving  a  fairly  large  catch 
of  Yellowfin,  enabling  the  company 
to  offer  Tuna  for  prompt  shipment 
as  follows :  Fancy  solid  chunk  Yel¬ 
lowfin,  quarters,  $4.00;  halves. 


$6.00;  ones,  $11.00.  Standard 
Yellowfin,  quarters,  $3.85;  halves, 
$5.75 ;  ones,  $10.50,  f .  o.  b.  cars  or 
dock,  Los  Angeles.  The  same  fac¬ 
tor  is  accepting  orders  for  ship¬ 
ments  within  a  few  weeks  of  new 
pack  standard  light  meat  at  $5.50 
for  halves  and  light  meat  flakes  at 
$4.50  for  halves,  and  $8.00  for  ones. 

NEW  CONTAINER — A  new  type 
can  holding  two  full-sized  tomatoes 
as  well  as  two  servings  of  tomato 
juice  has  been  patented  by  Paul 
Wolf,  Secretary-Treasurer,  Roach- 
Indiana  Corporation,  Shelbyville, 
Ind.  The  can  has  a  flexible  center 
partition  with  just  enough  room 
on  each  side  for  a  whole  tomato, 
but  still  holding  the  contents  intact 
during  shipping. 

CHICAGO  MARKET 

Steady — California  Asparagus  Pack  Limited 
— Corn  Weakens — Peas  Sluggish — ^Tomatoes 
a  Question — Prorating  Spinach  Deliveries — 
Fruits  in  Good  Demand — 100  Buyers. 

By  “Illinois 

Chicago,  April  11,  1940. 

GENERAL  CONDITIONS — The  mar¬ 
ket  is  fairly  steady  and  quotations, 
in  the  main,  continue  unchanged. 

A  better  spirit  also  seems  to  pre¬ 
vail  as  compared  with  the  last  ten 
days  of  March,  which  was  rather 
a  quiet  period. 

ASPARAGUS — Everyone  had  ex¬ 
pected  California’s  opening  quota¬ 
tions  by  now.  Some  stoutly  main¬ 
tain  that  the  prices  will  be  out  by 
Monday  next  at  the  latest. 

For  the  past  few  years,  aspara¬ 
gus  canners  and  growers  in  Cali¬ 
fornia  have  agreed  to  limit  their 
packs.  This  has  had  the  approval 
of  the  California  State  Board  of 
Agriculture.  Again  this  year  the 
pack  will  be  limited.  Not  over 
2,175,000  cases  of  asparagus  will 
be  produced  in  California  in  1940. 
Canning  operations  have  already 
started  and  when  this  number  of 
cases  are  canned,  packing  opera¬ 
tions  will  immediately  cease  under 
penalty  of  the  law. 

A  prominent  buyer  remarked 
yesterday  that  canners  of  other 
products  could  well  afford  to  follow 
the  asparagus  canners’  lead  of 
California. 


Illinois  and  Michigan  canners 
are  holding  back. 

CORN — The  trade  as  a  whole  are 
waiting  to  see  if  prices  are  going 
to  decline  any  more.  No.  2  stan¬ 
dard  cream  style  white  has  been 
quoted  as  low  as  571/2  cents,  fac¬ 
tory  Wisconsin,  and  rumor  has  it 
that  Iowa  has  sold  at  a  similar 
level.  A  prominent  Indiana  can- 
ner,  who  runs  a  fleet  of  trucks,  is 
reported  to  have  been  selling  at 
65  cents,  delivered  all  points  with¬ 
in  500  miles  of  his  canneries. 

The  market  is  rather  disturbed, 
but  there  are  still  optimists  who 
maintain  that  present  stocks  are 
not  too  heavy  and  that  all  will  be 
wanted  before  new  packing  comes 
on.  Other  quotations  are :  No.  2 
extra  standard  Country  Gentle¬ 
man,  671/4  cents,  Indiana;  and  No.  2 
extra  standard  yellow  corn,  671/2 
cents,  Indiana. 

PEAS  —  Hoosier  canners  have 
started  sowing.  Weather  conditions 
have  been  unfavorable  in  other 
sections,  like  Northern  Illinois  and 
Wisconsin. 

The  market  has  been  sluggish 
and  the  volume  of  trading  smaller. 
The  lowest  priced  spot  pea  is  85 
cents  and  some  movement  has  been 
noted  during  the  week  under 
review. 

No.  1  tin  peas,  particularly  in 
the  fancy  and  extra  standard 
grades  are  wanted  but  the  supply 
is  practically  exhausted.  No.  10 
tin  peas,  sweets  and  Alaskas,  are 
also  scarce. 

TOMATOES — If  you  can  properly 
answer  the  question — what’s  wrong 
with  the  tomato  market — then  you 
would  please  a  number  of  Indiana 
canners  who  are  bemoaning  the 
fact  that  with  early  Spring  in  our 
midst,  prices  today  are  just  as  low 
and  the  market  apparently  just  as 
weak  as  last  Fall  and  Winter. 

Quotations  are:  No.  2  tin  stan¬ 
dard  tomatoes,  621/2  to  65  cents; 
No.  21/2  tin  standard  tomatoes, 
821/4  to  85  cents;  and  No.  10  tin 
standard  tomatoes,  $2.50  to  $2.60. 

PIMIENTOS  —  Georgia  canners 
have  named  opening  prices  on  1940 
packing  which  are  quite  a  little 
higher  than  last  year.  Quotations 
are  based  f.  0.  b.  factory  points, 
such  as  4  oz.  fancy,  50  cents ;  7  oz. 
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fancy,  75  cents ;  15  oz.  fancy,  $1.40 ; 
and  No.  2i/o  tin  fancy,  $2.50. 

SPINACH — It  looks  like  pro  rata 
delivery  from  California.  Canners 
are  having  difficulty  in  that  State 
in  producing  anywhere  near  a 
normal  crop.  It  is  said  the  total 
will  be  less  than  last  year’s  short 
pack.  Meanwhile,  the  Ozarks  are 
shipping  and  confirming  limited 
quantities  on  the  basis  of : 

No.  2  tin  spinach,  65  cents;  No. 
2V2  tin  spinach,  85  cents;  and  No. 
10  tin  spinach,  $2.90,  f.o.b.  factory. 

GREEN  AND  WAX  BEANS — There 
should  be  a  wider  and  broader  de¬ 
mand  account  of  continued  high 
prices  on  Southern  green  beans — 
so  say  several  distributors.  Mean¬ 
while,  both  jobber  and  chain  is 
featuring  the  canned  article  and 
there  is  considerable  quantity  go¬ 
ing  into  consumption. 

Market  remains  unchanged  with 
standard  cuts  available  at  671/4 
cents,  and  extra  standard  cuts  at 
721/2  cents. 

Wax  beans  of  all  kinds  have  con¬ 
tinued  their  sluggish  course. 

CALIFORNIA  FRUITS  —  Some  in¬ 
terest  has  been  noted  in  apricots  of 
late.  Spot  stocks  have  cleaned  up 
nicely.  Prominent  chains  claim 
apricots  have  not  sold  well  with 
them  during  the  past  six  months. 

No.  21/2  standard  cling  peaches 
are  obtainable  at  $1.15,  with  choice 
$1.25  Coast. 

Some  low  priced  No.  10  standard 
clings  have  sold  at  $3.25  to  $3.50 
Coast. 

Fruit  cocktail  and  salad  occupy 
a  firmer  position  now. 

PACIFIC  NORTHWEST — Pears  are 
in  excellent  position  with  No.  21/2 
popular  counts  choice  having  sold 
at  $1.85,  and  most  canners  holding 
at  $1.90. 

Oregon  prunes  have  had  routine 
call  only  along  with  various  clean¬ 
up  lots  of  berries. 

THE  FISH  LINE — Shrimp  is  get¬ 
ting  scarce  with  medium  quoted 
basis  $1.15  to  $1.20,  Gulf.  All 
grades  of  salmon  are  strong.  Tuna 
is  in  good  shape. 

THE  GREAT  INTERSTATE  GROCERY 
CHAIN  OCTOPUS — Before  the  House 
Ways  and  Means  Committee  on 
H.  R.  No.  1,  or  the  Patman  Chain 


Store  Bill,  the  following  advertise¬ 
ment  of  the  “octopus”  was  read  in 
the  record: 

“We  have  got  food  prices  down, 
we  are  holding  them  down  and  we 
will  pin  them  down.” 

Isn’t  that  enough  to  incriminate 
any  firm,  large  or  small?  Canners 
who  have  been  bemoaning  the  low 
prices  at  which  they  have  been 
forced  to  sell,  should  see  in  this 
policy,  one  of  the  fundamental 
reasons. 

100  BUYERS  ARE  BETTER  THAN  1 
BUYER — President  VanderHooning 
of  the  National  Association  of  Re¬ 
tail  Grocers,  testified  before  the 
House  Ways  and  Means  Committee : 

“The  National  Association  of  Re¬ 
tail  Grocers,  which  is  the  largest 
association  in  the  United  States 
representing  independent  retail 
grocers,  and  is  national  in  scope,  is 
not  interested  in  the  passage  of  this 
proposed  measure  merely  because 
large  corporate  chain  organizations 
are  competitors  of  the  independent 
grocers. 

“Rather,  we  are  favoring  this 
legislation  because  we,  on  behalf 
of  the  independent  retail  grocers 
of  this  country,  are  very  much  con¬ 
cerned  with  the  unfair,  unethical 
and  sometimes  ruthless  and  selfish 
buying  and  selling  practices  on  the 
part  of  some  corporate  chain  org¬ 
anizations,  many  of  which  prac¬ 
tices  have  contributed  to  the 
country’s  economic  depression  and 
to  the  widespread  general  unem¬ 
ployment.” 

This  is  just  another  reason  why 
— 100  Buyers  are  Better  than  1. 

CALIFORNIA  MARKET 

Water  Damage  Becoming  Plain  —  Market 
Firmer — Spinach  Prices  Withdrawn — Bean 
Prices — Salmon  Quiet  When  it  Should  Be 
Active — No  Asparagus  Agreement — Labor 
Troubles. 

By  “Berkeley” 

San  Francisco,  April  11,  1940. 

WATER — Rains  continue  in  Cali¬ 
fornia  but  flood  waters  are  reced¬ 
ing  and  further  property  damage 
is  not  expected.  The  damage  to 
spinach  has  apparently  not  been 
overestimated,  the  tonnage  being 
delievered  to  canners  being  much 
below  expectations.  Work  is  just 


getting  under  way  on  asparagus 
and  it  will  be  several  weeks  before 
this  reaches  its  peak. 

MARKET  —  The  market  in  most 
lines  has  firmed  a  little  during  the 
week.  This  is  probably  due  more 
to  crop  losses,  the  demands  of 
growers  for  higher  prices  on  can¬ 
ning  stocks,  and  the  prospect  of  a 
higher  wage  scale  for  cannery 
workers  than  to  anything  else. 
Canned  peaches  seemed  in  the  dol¬ 
drums  for  a  time,  following  the 
bringing  out  of  a  revised  spot  list 
by  a  prominent  packer  in  which 
this  fruit  was  offered  at  conces¬ 
sions,  but  canners  do  not  care  to 
sacrifice  their  unsold  stock  at  this 
time,  especially  when  packing  costs 
seem  to  be  advancing.  The  bright 
spot  in  the  fruit  list  seems  to  be 
Hawaiian  pineapple,  with  an  excel¬ 
lent  volume  of  business  passing. 
Apricots  are  coming  in  for  more 
and  more  attention,  now  that  it  is 
definitely  settled  that  wet  weather 
has  damaged  the  crop. 

SPINACH  —  The  harvesting  and 
packing  of  spinach  is  in  full  swing 
and  the  next  ten  days  will  tell  the 
story  of  this  season’s  output. 
Libby,  McNeill  &  Libby  came  out 
the  first  of  the  month  with  formal 
opening  prices  based  on  $1.35  for 
No.  2V2’s,  and  an  allowance  for 
shipment  prior  to  June  1,  and  just 
a  week  later  were  compelled  to 
withdraw  these,  owing  to  heavy 
sales  and  a  light  tonnage.  This 
indicates  the  strength  of  the 
market. 

BEANS — Tentative  opening  prices 
on  canned  green  beans  of  Utah  and 
Pacific  Northwest  pack  were 
named  by  the  California  Packing 
Corporation  under  date  of  April 
3.  Only  on  an  item  or  two  is  there 
any  difference  in  the  price  between 
the  packs  of  the  two  districts.  The 
prices  on  Del  Monte  and  other  fea¬ 
tured  brands  are:  No.  1  Sieve, 
whole,  picnic  90  cents  and  No.  2 
tall  $1.50.  Early  Garden,  whole, 
picnic  80  cents,  1  lb.  $1.10,  No.  2 
tall  $1.20  and  No.  10  $5.00.  No.  4 
Sieve,  cut,  picnic  70  cents,  1  lb. 
95  cents.  No.  2  tall  $1.05  and  No. 
10  $4.90.  In  Red  Dart  and  Rose 
brands  No.  5  Sieve,  cut,  are  offered 
at  60  cents  for  picnic,  721/4  cents 
for  No.  2  tall  and  $3.50  for  No.  10. 
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Short  cuts  in  other  brands  are  of¬ 
fered  at  671/2  cents  for  No.  2  tall 
and  $3.00  for  No.  10.  In  Pacific 
Northwest  pack  Del  Monte  Aspara¬ 
gus  Style  stringless  beans  are 
quoted  at  $1.35  in  the  1  lb.  size. 

SALMON  —  The  canned  salmon 
market  is  quiet  at  a  time  when  it 
should  be  quite  active.  Inventories 
in  first  hands  totaled  1,369,535 
cases  the  end  of  March  as  against 
1,490,153  cases  on  hand  a  month 
earlier  and  1,324,362  cases  a  year 
ago.  Red  salmon  makes  up  a 
larger  percentage  of  the  carryover 
than  usual,  with  pinks  and  chums 
in  light  supply  and  largely  held  by 
a  few.  Featured  brands  of  Cali¬ 
fornia  sardines  in  No.  1  ovals  are 
firmly  held  at  95  cents  a  dozen  for 
shipment  to  June  1.  Business  on 
tuna  is  rather  restricted,  with 
prices  without  change. 

ASPARAGUS  —  The  long  awaited 
marketing  agreement  covering  the 
canning  asparagus  industry  has 
been  signed.  It  limits  the  pack  to 
2,175,000  cases  for  the  season. 
Considerable  business  on  new  pack 
has  been  booked,  it  is  understood, 
subject  to  approval  of  opening 
prices,  with  immediate  delivery  in¬ 
sisted  upon.  Comparatively  few 
items  of  1939  pack  are  available 
and  distributors  want  stocks  as 
soon  as  possible. 

LABOR — Representatives  of  the 
California  Processors  and  Growers 
Association  met  at  Oakland  during 
the  week  to  discuss  contract  de¬ 
mands  of  the  A.  F.  L.  Cannery 
Workers’  Union  for  wage  increases 
and  changes  in  working  conditions. 
Union  demands  include  a  20  per 
cent  wage  increase,  a  10-hour  day, 
a  week’s  vacation  with  pay  after 
35  weeks  of  employment  and  eli¬ 
mination  of  the  differential  of  five 
cents  an  hour  in  favor  of  rural 
operators  over  metropolitan  can¬ 
neries.  Current  wages  range  from 
521/0  fo  621/2  cents  an  hour  for 
men,  421/2  to  521/2  cents  an  hour 
for  women,  and  44  to  55  cents  an 
hour  for  piece  work.  Canners  con¬ 
tend  that  the  wage  rate  is  already 
the  highest  in  the  nation  and  that 
the  recent  British  embargoes  on 
canned  fruits  makes  a  higher  rate 
impossible.  They  have  made  a 
counter  offer  providing  automatic 


pay  increases  if  market  prices  ad¬ 
vanced.  In  addition,  they  offer  a 
closed  shop,  seniority  clauses, 
better  hiring  privileges  and  one 
week’s  vacation  after  forty  weeks’ 
employment. 

GULF  STATES  MARKET 

Too  Much  Rain — Bean  Crop  Looks  Good, 
Packing  to  Begin  May  10. 

•  By  “Bayou” 

Mobile,  Ala.,  April  11,  1940. 

“April  showers  bring  May 
flowers,”  is  no  doubt  true,  but 
March  rains,  of  which  we’ve  had 
plenty,  have  not  been  so  good  for 
farmers  throughout  this  section. 
The  fact  of  the  matter  is,  we  did 
not  have  six  bright,  sunshiny, 
balmy  days  in  the  whole  month  of 
March,  and  if  the  month  had  not 
run  out  of  days,  we  would  still  be 
having  cloudy,  rainy,  cold  days  in 
March. 

TURNIP  GREENS — The  canning  of 
turnip  greens  is  progressing  and 
will  no  doubt  last  through  this 
month. 

The  crop  is  of  good  quality  and 
movement  has  been  satisfactory. 

The  price  is  75  cents  per  dozen 
for  No.  2,  f.  o.  b.  factory. 

SNAP  BEANS — The  bean  crop  is 
looking  more  promising  now  than 
it  has  been  since  planted  and  it  is 
possible  that  the  canning  of  snap 
beans  will  start  around  May  10, 
which  is  more  or  less  the  regular 
time  that  the  pack  starts,  and  it 
usually  runs  until  the  latter  part 
of  June. 

The  bean  pack  is  the  most  im¬ 
portant  vegetable  pack  of  this  sec¬ 
tion  and  it  gives  employment  to 
the  greatest  number  of  people  in 
vegetable  canning  communities. 

This  section  is  not  in  the  biggest 
bean  producing  part  of  the  country, 
but  the  pack  is  quite  an  item  and 
the  quality  of  our  pack  is  not  sur¬ 
passed,  which  enables  the  canners 
to  get  top  market  price  for  their 
product. 

The  price  of  cut  stringless  beans 
is  75  cents  per  dozen  for  No.  2,  and 
$3.50  for  No.  10.  Whole  beans  are 
$1.10  for  No.  2,  f.  o.  b.  factory. 


OKRA — This  is  next  to  the  most 
important  vegetable  pack  of  this 
section  and  being  grown  almost  ex¬ 
clusively  in  the  Gulf  Coast  States, 
and  not  having  been  aggressively 
marketed  anywhere,  it  is  best 
known  and  sold  in  the  South, 
although  large  quantities  of  canned 
okra  is  used  by  the  large  hotels 
and  restaurants  all  over  the  United 
States,  as  also  by  the  large  vege¬ 
table  canneries  of  the  East  and 
North. 

The  pack  is  scheduled  to  start 
on  or  about  July  1,  and  while 
prices  are  out,  they  are  somewhat 
irregular,  due  to  the  pack  being 
a  little  too  far  off. 


RIO  GRANDE  VALLEY 

Grapefruit  Price  Holds — Demand  For  Carrot 
and  Beet  Juices — Other  Items  Unchanged. 

By  “Rio  Grande” 

Mission,  Texas,  April  11,  1940. 

THE  MARKET — Interest  continues 
to  lag  somewhat  in  most  spot 
stocks,  with  some  buyers  indicating 
desire  for  future  quotations  on 
tomatoes  and  green  beans.  Pacific 
Coast  buyers  already  feeling  out 
this  market  on  future  tomatoes, 
which  probably  spotlights  this 
week’s  report.  Pacific  Coast  also 
displaying  interest  in  Texas  kraut. 
The  East  appears  to  be  lagging  be¬ 
hind  the  Middle  and  Southwestern 
States  in  grapefruit  juice  sales. 
But  all  considered,  the  Rio  Grande 
Valley  is  doing  fairly  well  in 
volume  of  weekly  sales  in  every 
nook  and  corner  of  the  U.  S. 

GRAPEFRUIT  JUICE — Most  packers 
with  carryover  stocks  look  for  a 
substantially  stronger  market. 
Rumors  of  low  prices  out  of  Florida 
most  disconcerting  note  being 
struck  at  this  time.  Some  few 
packers  with  small  holdings  clean¬ 
ing  out  at  low  prices,  yet  show 
strength  of  market.  No.  2s  at 
52V->c-55c,  and  46  oz.  at  $1.10-$1.15. 
While  not  representing  any  ad¬ 
vance,  these  prices  have  a  healthy 
tone.  Perhaps  the  biggest  potential 
“card  up  the  sleeve”  are  withheld 
statistics  on  carryover  stocks. 
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which  are  nothing  as  compared 
with  the  past  few  years. 

CARROTS  AND  BEET  JUICE — While 
we  have  neglected  these  two  items 
this  season,  a  volume  business 
three  times  that  of  last  year  indi¬ 
cates  the  demand  for  these  two 
vegetable  juices. 

Prices  delivered  anywhere  in  U. 
S.  east  of  Denver:  16-oz.  carrot  or 
beet  juice,  45c  doz.  ex- warehouse ; 
12-oz.  carrot  or  beet  juice,  90c  doz. 
ex-warehouse. 

KRAUT — As  noted  in  market  re¬ 
view,  this  item  slowly  moving,  and 
prices  remain  Is  at  40c,  2s  at  60c, 
21/08  at  721/2C.  These  prices  are 
representative,  but  there  have  been 
sales  at  lesser  figures. 

CUT  GREEN  BEANS — No.  2  CUt 
green  beans  sold  at  60c,  f.  o.  b.  Val¬ 
ley,  this  week.  Spring  crop  does 
not  seem  to  amount  to  much. 

HOMINY  —  Considerable  interest 
noted  in  this  item,  and  prices  re¬ 
main  unchanged,  2s  at  471/2C,  2i^s 
at  65c,  f.  o.  b.  Valley.  Stocks  of 
corn  difficult  to  find  suitable  for 
hominy. 

TURNIP  AND  MUSTARD  GREENS — 
Prices  strong.  Is  at  40c  and  2s  at 
60c.  Additional  supplies  may  be 


available  from  crops  now  ready  for 
harvest. 

WEIGHT  REDUCTIONS  —  As  in 
many  another  territory,  this  sec¬ 
tion  is  fighting  for  a  20,000  pound 
minimum  carload  to  adjoining 
states.  Trucking  by  highway  is 
now  the  most  dominant  transpor¬ 
tation  facility  in  this  area  so  far  as 
remaining  competitive  is  involved. 
The  days  of  SD/HL  are  almost 
things  of  the  past,  and  those  who 
continue  to  strive  for  this  business 
are  dreaming,  unless  a  20,000 
pound  minimum  weight  goes  into 
effect. 

SELECTING  A  SAMPLE  OF  PEAS 

Continued  from  page  H 

may  be  offered.  On  ascertaining  the 
percentage  of  error  involved  in  each  case, 
the  simplest  method  yielding  the  least 
error  should  be  adopted.  It  goes  without 
saying  that  a  very  considerable  number 
of  samples  of  peas  of  different  varieties 
must  be  selected  by  the  various  methods 
discussed  above,  tested  for  maturity,  and 
the  secured  results  compared  critically 
before  the  decision  can  be  made  which 
method  of  selection  is  preferable.  But 
once  the  decision  based  on  many  care¬ 
fully  conducted  trials  has  been  made  as 
to  which  of  the  methods  is  the  simplest 
and  best,  it  may  be  taken  for  granted 
that  it  will  be  adopted  by  the  pea  in¬ 
dustry.  It  will  probably  be  known  as 


the  standard  method  to  be  resorted  to 
in  future  selections  of  representative 
samples. 

Summary 

Arrangement  of  the  apparatus  for 
maturity  estimation  of  peas  by  the 
writer’s  density  method  was  outlined  in 
detail  both  for  work  in  the  field  and  in 
the  cannery. 

Distilled  water  was  shown  to  be  prefer¬ 
able  to  hydrant  water  for  the  maturity 
test,  because  the  former  is  bound  to  give 
more  uniform  results.  However,  in  the 
absence  of  a  still,  condensed  exhaust 
steam  automatically  filtered  through  an 
appropriate  filter  may  be  used  instead 
of  distilled  water. 

The  publication  of  table  1,  for  the  first 
time,  in  this  paper  makes  the  already 
very  simple  maturity  test  of  the  writer 
still  plainer.  For,  the  mere  reading  of 
the  burette’s  water  stand  will  hence¬ 
forth  enable  one  to  find  in  the  table  the 
corresponding  specific  gravity,  which 
means  the  maturity  or  quality  of  the 
peas  delivered  at  the  cannery.  This 
simplicity  coupled  with  the  great  ac¬ 
curacy  and  rapidity,  as  well  as  cheapness 
of  this  test  (9,  p.  10)  appears  to  make 
it  very  handy  and  attractive  to  the  pea 
industry. 

The  density  ranges  of  peas  of  different 
varieties  have  been  shown  for  several 
seasons. 

The  question  regarding  the  selection 
of  a  representative  sample  of  raw  peas 
was  discussed  from  various  angles.  It 
is  hoped  that  the  discussion  coupled  with 
the  suggestions  made  will  lead  to  the 
solution  of  this  important  question  with 
which  the  pea  industry  is  confronted. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  west  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


Canned  Vegetables 


Eastern 

Central 

West  Coast 

Low  High 

Low  High 

Low 

High 

ASPARAGUS 

White  Colossal,  No.  2% . 

2.60 

2.60 

Large,  No.  2% . 

2.60 

2.65 

Medium,  No.  2^4 . 

2.60 

2.60 

Green  Mam.,  No.  2  ro.  cans . 

2.36 

2.50 

2.60 

2.40 

2.60 

Large,  No.  2 . 

2.40 

2.60 

2.36 

2.46 

Tips,  White,  Mam.  No.  1  sq . 

2.60 

2.60 

Small,  No.  1  sq . 

. 

Green  Mam.,  No.  1  sq . 

2.40 

2.46 

Small,  No.  1  sq . 

....... 

Green  Tips,  60/80,  28 . 

2.00 

2.10 

2.10 

2.16 

Green  Tips,  40/60,  2s . 

2.30 

2.50 

2.30 

2.36 

....... 

Green  Cuts  and  Tips.  2s . 

1.66 

1.66 

1.76 

....... 

Green  Cuts  and  Tips,  10s . 

7.60 

7.60 

_ 

Green  Cuts,  2s . 

1.00 

— 

STRINGLESS  BEANS 

Fancy  French  Cut  Green,  No.  2 

.86 

1.00 

1.10 

1.05 

1.10 

No.  10  . 

4.90 

5.00 

Ex.  Std.  Cut  Green,  No.  2 . 

.76 

.80 

.76 

.80 

.85 

1.00 

No.  10  . 

3.35 

3.86 

Std.  Cut  Green,  No.  2 . 

.65 

.76 

.67% 

.76 

.76 

.80 

No.  10  . 

3.15 

3.26 

3.50 

3.50 

3.75 

Fancy  Whole  Green,  No.  2 . 

1.45 

1.50 

1.35 

1.50 

No.  10  . 

5.00 

5.50 

4.86 

6.60 

Ex.  Std.  Whole  Green,  No.  2.... 

1.00 

1.10 

1.20 

1.20 

No.  10  . 

5.00 

5.25 

Fancy  Cut  Wax,  No.  2 . 

.90 

.96 

.96 

. 

5.50 

Ex.  Std.  Cut  Wax,  No.  2 . 

.70 

.87% 

.77% 

.80 

No.  10  . 

3.76 

4.50 

Std.  Cut  Wax,  No.  2 . 

.65 

.77% 

.76 

No.  10  . 

3.50 

Fancy  Whole  Wax,  No.  2 . 

1.20 

1.06 

1.20 

No.  10  . 

4.75 

6.00 

Ex.  Std.  Whole  Wax,  No.  2 . 

1.00 

1.00 

1.15 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney,  Std..  No.  2 . 

.621/, 

.75 

.70 

.76 

No.  10  . 

2.75 

3.50 

3.25 

3.50 

LIMA  BEANS 

No.  2  Tiny  Green . 

1.25 

1.55 

1.35 

1.50 

1.50 

No.  10  . 

7.26 

7.60 

No.  2  Fancy  Small  Green . 

1.10 

1.30 

1.20 

No.  2  Medium  Green . 

1.15 

1.10 

1.30 

1.26 

1.25 

No.  10  . . 

5.50 

6.00 

No.  2  Green  &  White . 

.85 

.92% 

.90 

.90 

.90 

No.  10  . 

4  RO 

4  7R 

No.  2  Fresh  White . 

.621/, 

.80 

.72% 

.80 

.90 

.95 

No.  10  . 

3.50 

4.00 

.60 

.70 

BEETS 

Whole,  No.  2 . . . 

.80 

1.10 

.85 

1.36 

1.06 

No.  2%  . 

.96 

1.20 

.90 

1.50 

No.  10  . 

3.50 

4.00 

3.26 

6.00 

Std.  Cut,  No.  2 . 

.70 

.65 

No.  2%  . 

.96 

.70 

No.  10  . 

3.16 

3.25 

2.76 

3.00 

.67% 

.72% 

No.  2^  . 

.72% 

.80  ■ 

No.  10  . 

3.00 

3.26 

Std.  Sliced,  No.  2 . 

.80 

.85 

.90 

No.  2%  . 

. 

1.10 

. ^ 

No.  10  . 

3.60 

3.76 

3.36 

Fancy  Sliced,  No.  2 . 

.90 

.70 

.72% 

No.  10  . 

3.50 

4.50 

3.00 

3.26 

3.60 

— 

CARROTS 

Std.  Sliced,  No.  2 . 

.80 

No.  10  . 

.  3.50 

4.50 

Std.  Diced,  No.  2 . 

.75 

.85 

.72%  . 

.65 

.70 

No.  10  . 

.  3.50 

4.00 

3.25 

PEAS  AND  CARROTS 

Std.  No.  2 . 

.  .70 

.80 

. 

Fancy  No.  2 . 

.  1.00 

1.16 

1.06 

1.20 

1.10 

1.26 

CANNED  VEGETABLES— Continued 

Eastern 

Central 

West  Coast 

Low  High 

Low  High 

Low 

High 

CORN — Wholegrain 

.92%  1.16 

.90 

1.02% 

No.  10  . 

6.30  6.60 

4.86 

6.26  ■ 

Ex.  Std.  No.  2 . . 

.86  1.00 

.87% 

.95 

No.  10  . 

4.75  6.00 

4.60  ■ 

4.76 

Std.  No.  2 . 

.70  _ 

_ 

.86 

No.  10  . 

4.00  . 

4.60 

White,  Fancy  No.  2 . 

.92%  1.05 

.92%  1.07% 

No.  10  . 

6.26  6.30 

6.00 

5.60 

Ex.  Std.  No.  2 . 

.86  1.00 

No.  10  . 

4.76  . 

4.60 

Std.  No.  2 . 

.76  . 

.76 

No.  10  . 

4.00  4.60 

4.26 

Shoepeg,  Fancy  No.  2 . 

1.00  1.16 

.97%  1.00 

No.  10  . 

6.26  6.00 

6.00 

6.00 

Ex.  Std.  No.  2 . 

.90  1.06 

No.  10  . 

4.36  6.25 

Std.  No.  2 . 

.85  .85 

.85 

CORN — Creamstyle 

Yellow,  Fancy  No.  2 . 

.86  .96 

.86 

1.00 

No.  10  . 

4.60  4.76 

4.26 

4.60 

Ex.  Std.  No.  2 . 

.76  .86 

.76 

.90 

No.  10  . 

4.25  4.50 

3.76 

4.26 

Std.  No.  2 . 

.72%  .77% 

.70 

.86 

No.  10  . 

3.40 

4.00 

White,  Fancy  No.  2 . 

.86  1.00 

.86 

.90 

No.  10  . 

.  6.00 

4.00 

4.60 

Ex.  Std.  No.  2 . 

.72%  .90 

.76 

.86 

No.  10  . 

4.20  5.00 

3.95 

4.60 

Std.  No.  2 . 

.65  .80 

.65 

.70 

No.  10  . 

4.00  4.25 

3.65 

4.00 

HOMINY 

Std.  Split,  No.  1  Tall . 

No.  2%  . 

.70  .85 

.70 

1.10 

No.  10  . 

. .  2.76 

2.00 

2.36 

T-t---- 

MIXED  VEGETABLES 

Fey.,  No.  2 . 

.80  .92% 

No.  10  . 

4.25  4.60 

Std.,  No.  2 . 

.60  .80 

No.  10  . 

3.00  4.00 

PEAS 

No.  2  Fancy  Sweets,  2s . 

1.35  . 

1.27% 

1.50 

1.40 

1.60 

No.  2  Fancy  Sweets,  3s . 

1.26  . 

1.20 

1.30 

1.30 

1.40 

No.  2  Fancy  Sweets,  4s . 

1.16  . 

1.10 

1.20 

1.20 

1.30 

No.  2  Fancy  Sweets,  5s . 

1.07%  1.10 

1.00 

1.10 

1.20 

No.  2  Ex.  Std.  Sweets,  2s . 

1.10  . 

1.10 

1.20 

1.20 

1.25 

No.  2  Ex.  Std.  Sweets,  3s . 

1.07%  . 

1.00 

1.00 

1.20 

No.  2  Ex.  Std.  Sweets,  4s . 

.90  1.02% 

.96 

1.00 

1.05 

No.  2  Ex.  Std.  Sweets,  5s . 

.87%  . 

.90 

.96 

1.10 

1  on 

No.  2  Std.  Sweets,  3s . 

.90  . 

.90 

.96 

1.16 

L20 

No.  2  Std.  Sweets.  4s . 

.86  . 

.87% 

.90 

.82%  1.00 

No.  2  Std.  Sweets,  5s . 

.87% 

.90 

.80 

.96 

No.  10  Std.  Sweets,  2s . 

6.26 

6.76 

No.  10  Std.  Sweets,  3s . 

6.00 

6.26 

6.00 

6.26 

No.  10  Std.  Sweets,  4s . 

4.00  . 

4.60 

4.76 

4.60 

6.00 

No.  10  Std.  Sweets,  6s . 

4.26 

4.76 

4.60 

4.76 

No.  2  Fey.  Alaskas,  Is . 

1.50  1.55 

1.45 

1.50 

No.  2  Fey.  Alaskas,  2s . 

1.26  . 

1.36 

1.45 

1.36 

1.45 

No.  2  Fey.  Alaskas,  3s . 

1.06  . 

1.07% 

1.40 

1.30 

1.40 

No.  2  Ex.  Std.  Alaskas,  Is . 

.  1.46 

1.20 

No.  2  Ex.  Std.  Alaskas,  2s . 

1.10  1.16 

1.10 

1.16 

1.20 

1.30 

No.  2  Ex.  Std.  Alaskas.  Ss . 

1.00  1.06 

1.05 

1.10 

1.10 

1.20 

No.  2  Ex.  Std.  Alaskas,  4s . 

.95  .97% 

.95 

1.00 

.95 

1.10 

No.  2  Ex.  Std.  Alaskas,  5s . 

.90  .95 

1.05 

1.10 

No.  10  Ex.  Std.  Alaskas,  Is . 

No.  10  Ex.  Std.  Alaskas,  2s . 

No.  10  Ex.  Std.  Alaskas,  3s . 

No.  2  Std.  Alaskas,  2s . 

1.00  . 

.96 

1.00 

1.00 

1.10 

No.  2  Std.  Alaskas,  3s . 

.96  . 

.92% 

.90 

.95 

No.  2  Std.  Alaskas,  4s . 

.85  .90 

.85 

.90 

.85 

.95 

No.  2  Std.  Alaskas,  5s . 

.86  .90 

.85 

.85 

.95 

No.  10  Std.  Alaskas,  Is . 

No.  10  Std.  Alaskas,  2s . 

No.  10  Std.  Alaskas,  3s . 

6.50  . 

No.  10  Std.  Alaskas,  43 . 

6.25  . 

No.  10  Std.  Alaskas.  5s . 

Soaked.  2s  . 

.62%  .60 

.60 

.60 

.60 

!65 

10s  . 

2.66  3.00 

2.60 

.60  .66 

.65 

10s  . 

2.50  3.25 

. 

PUMPKIN 

Fancy,  No.  2 . 

.67%  . 

No.  2% . 

.90  . 

.90 

No.  3  . . . 

No.  10  . 

2.90  3.00 

2.76 

3.26 

.... _ 

I  IIM 

SAUER  KRAUT 

Fancy,  No.  2 . 

.76  .76 

.76 

.80 

.76 

No.  2%  . 

.80  1.00 

.70 

.86 

1.00 

1.16 

No.  3  . 

No.  10  . 

2.80  3.40 

2.90 

3.80 

8.10 

8.80 

SPINACH 

No.  2 . 

.85  . 

.92%  1.071, 

No.  2%  . . . 

1.15  1.25 

1.15 

1.35 

No.  10  . 

4.00  . 

4.00 

4.25 

SUCCOTASH 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas. 

.77%  .86 

. . 

. 

. . 

Std.  No.  2,  Gr.  Corn,  Fr.  Limas. 

.90  1.10 

Triple,  No.  2 . 

.97% - 

- - 

...— 
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Central 
Low  High 


West  Coast 
Low  High 


CANNED  FRUITS— Continued 


.70 

.85 


.80 

1.00 


Eastern 
Low  High 

SWEET  POTATOES 

Fey.,  No.  2,  Dry  Pack . 

No.  2%  . 

No.  3  . . . 

No.  10  .  3.00 

Fey.,  No.  2  Syrup  Pack . 76 

No.  2%  .  1-00 

No.  3  . 

No.  10  . .  3.36 

TOMATOES 

Fancy,  No.  2 . 30 

No.  2%  .  1-15 

No.  3  .  ••••••• 

No.  10  .  3.50 

Ex.  Std.,  No.  1 . 50 

No.  2  . 70 

No.  2%  . 95 

No.  3  . 

No.  10  .  3.00 


3.36 

1.07% 

3.'76 


.90 

1.26 


.80 

1.17% 


3.60 


.76 

1.00 


1.06 

1.25 


4.25 

.46 

.70 

.90 


.47% 


.60 


Std..  No.  1 . 46 

No.  2  . 62%  .70 

No.  2%  . 87%  1.00 

No.  3  . 96  1.90 

No.  10  .  2.76  3.00 

TOMATO  PUREE 

Std..  No.  1.  Who.  St.  1.04 . 42% 

No.  10  .  3.26 

Std.,  No.  1,  Trim  1.035 . 40 

No.  10  .  2.75 

TOMATO  JUICE 

No.  1  . 49 

No.  303  . 76 

No.  2,  tall .  -99 

No.  10  .  2.46 

TURNIP  GREENS 

No.  2  .  -76 

No.  2%  .  l-OO 

No.  10  .  3.36 


2.76 

.42% 

.62% 

.86 

.90 

2.65 


3.00 

.40 

2.86 


.80 

2.90 


.70 

.96 

3.26 


Canned  Fruits 


APPLES 

No.  10,  water .  2.76 

No.  10,  standard  heavy  pack....  2.90 

No.  10,  fancy  heavy  pack .  3.26 

APPLE  SAUCE 

No.  2  Fancy .  „.70 

No.  10  .  3.60 

No.  2  Std . 66 

No.  10  .  2.85 


APRICOTS 
No.  2%,  Fancy.... 
No.  2%,  Choice.... 

No.  2%  Std . 

No.  10  Fancy . 

No.  10,  Choice . 

No.  10,  Std . 

BLACKBERRIES 

Std.,  No.  2 . 

No.  3  . 

No.  10,  water.... 


3.00 

3.60 


.72% 


BLUEBERRIES 

No.  2  .  1.40  1.60 

No.  10  .  7.00  . 

CHERRIES 

Red  Sour  Pitted,  No.  2 .  1.05  . 

Red  Sour  Pitted.  No.  10 .  4.75  6.00 

R.  A.  Fey.,  No.  2% . 

Choice,  No.  2% . 

Std.,  No.  2% . 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.,  No.  10 . 

FRUITS  FOR  SALAD 

Fey.,  No.  2% . 

No.  10  . 


1.46 

9.00 


1.00 

6.00 


GRAPEFRUIT  SECTIONS 

8  . . 

No.  2  . 

No.  6  . 


.97%  1.06 
.  2.60 


.82% 


GRAPEFRUIT  JUICE 

8  . .  . 

No.  1  .  .  . 

No.  300  .  . 

No  2  . 52%  .62%  .62%  .60 

46  . .  1.20  1.40  1.20  1.25 

No.  6  .  . 

GOOSEBERRIES 

Std.,  No.  2 . 

No.  10  .  . 


PEACHES 

Y.  C.,  Fey..  No.  2%. 

Choice,  No.  2% . 

Std.,  No.  2% . 

Fey.,  No.  10 . 

Choice.  No.  10 . 

Std.,  No.  10 . 

Pie,  No.  10 . 

Water,  No.  10 . 


1.20 

1.60 


....... 

Solid  Pack 

1.10 

1.00 

1.06 

1.35 

1.35 

4.50 

4.26 

4.36 

.47% 

.76 

.90 

1.15 

1.15 

3.60 

3.36 

With  puree 

.66 

.67% 

.80 

.82% 

1.02% 

3.00 

3.15 

3.35 

.45 

3.26 

3.26 

3.40 

.42% 

.62% 

3.00 

3.00 

3.15 

.60 

.66 

.76 

.80 

3.26 

2.90 

3.15 

.76 

1.00 

3.60 

2.90 

3.00 

3.26 

3.36 

1.96 

2.00 

1.80 

1.86 

1.35 

1.46 

6.26 

6.60 

6.00 

6.26 

4.90 

6.26 

1.00 

1. 10 

3.76 

4.00 

1.60 

1.10 

1.36 

1.40 

6.60 

6.00 

6.26 

2.06 

2.16 

1.96 

2.10 

1.70 

1.80 

6.86 

7.00 

6.45 

6.76 

5.76 

6.00 

2.30 

2.40 

7.66 

7.76 

. 

1.86 

6.00 

1.60 

1.60 

1.27% 

1.45 

1.17% 

1.26 

4.90 

5.06 

4.40 

4.76 

3.76 

4.26 

3.76 

4.15 

3.26 

8.40 

Eastern  Central  West  Coast 

Low  High  Low  High  Low  High 


PEARS 


Keifer,  Std.,  No.  2% .  1.86 

No.  10  . 

Choice,  No.  2% . . 

No.  10  . . 

Bartlett,  Fancy.  No.  2% .  1.66 

Choice,  No.  2% . 

Std.,  No.  2% .  1.30 

Fey.,  No.  10 . 

Choice,  No.  10 . 


No.  10,  Water..., 
No.  10  Pie,  S.  P. 


1.86 

— 

—MU. 

i.90 

ZT. 

2.‘l0 

sTii 

. 

. 

1.85 

2.00 

1.40 

1.65 

1.76 

. . 

^ . 

7.00 

6.26 

6.60 

T.ItttT 

6.76 

6.00 

8.50 

4.00 

4.00 

4.16 

PINEAPPLE 


F.  O.  B.  Honolulu 
Crushed  Sliced 


No.  1  Flat . 

No.  211  Cyl . 

No.  2  Tall . 

No.  2%  . 

No.  10  in  Juice. 
No.  10  in  Syrup. 


.80  .80 

.86  _ 

1.27%  1.42% 
1.70  1.70 

6.86  6.60 
6.76  6.00 


PINEAPPLE  JUICE  F.  O.  B.  Honolulu 


Buffet  . 

No.  211 . 

No.  2  . 

No.  2%  . 

.80 

:S?!I 

.96 

1.87% 

2.17% 

1  ••••••. 

1 

1  ....... 

No.  10  . 

8.76 

4.60  ' 

RASPBERRIES 

Black,  Water,  No.  2 . 

1.46 

1.60 

1.66 

No.  10  . 

.  8.76 

8.60 

6.00 

1.66 

No.  10  . 

.  7.26 

7.60 

6.26 

6.60 

. 

6.60 

Black,  Syrup,  No.  2 . 

.  1.76 

1.40 

1.60 

1.80 

Red,  Syrup.  No.  2 . 

2.00 

2.10 

STRAWBERRIES 

Ex.  Pres.,  No.  1 . 

. 

No.  2  . 

_ 

_ 

Pres.,  No.  1 . 

. 

No.  2  . 

••••••• 

. . 

Std.,  Water,  No.  10 . 

- - - 

Canned  Fish 

HERRING  ROE 

.70 

..  1.26 

No.  2,  17  oz . 

...  1.12%  1.26 

LOBSTER 

Flats,  1  lb . 

_ _ 

_ _ 

_ 

%  lb . 

...  3.26 

%  lb . 

...  1.80 

OYSTERS 

Southern 

Northwest  Selects 

....  1.00 

1.06 

....  1.10 

1.06 

i.i'o 

1.10 

1.20 

....  1.80 

2.10 

1.60 

1.66 

2.20 

2.10 

SALMON 

Red  Alaskas,  Tall,  No.  1 . 

2.86 

2.36 

Flat,  No.  % . 

_ 

_ _ 

1.72% 

Cohoes,  Tall,  No.  1 . 

. 

1.90 

2.00 

Flat.  No.  1 . 

. 

No.  %  . 

. 

_ 

_ _ 

Pink.  Tall,  No.  1 . 

1.66 

1.66 

Flat.  No.  % . 

....... 

_ _ 

Sockeye,  Flat,  No.  1 . 

No.  %  . 

2.00 

2.10 

Chums,  Tall,  No.  1 . 

1.40 

1.46 

Medium,  Red,  Tall . 

- - 

— 

1.80 

1.90 

SHRIMP 

Southern 

No.  1,  Small . 

1.10 

1.30 

.  1.30 

1.16 

1.36 

.  1.35 

1.20 

1.40 

SARDINEIS  (Domestic)  Per 

Case 

%  Oil,  Key . 

.  4.00 

.  3.36 

%  Oil.  Tomato,  Carton . 

4.36 

— 

%  Mustard,  Keyless . 

Calif.  Oval  No.  1,  24’s . 

.  8.10 

— 

ZI 

Calif.  Oval  No.  1,  48’s . 

3.60 

‘4.16 

TUNA  FISH,  Per  Case 

Fey.,  Yel.,  Is,  24’s . 

Fey.,  Yel.,  Is,  48’s . 

12.00 

12.60 

%s  . 

6.60 

6.76 

%8  . 

. 

4.20 

4.40 

Light  Meat,  Is . 

9.60 

10.60 

%s  . 

.  6.60 

6.60 

6.76 

%s  . 

_ 

_ _ 

8.66 

8.90 

II 
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WANTED  and  FOR  SALE 


YOUR  OPPORTUNITY 

In  the  numerous  changes  being  made  in  the  canning  factories 
throughout  the  country  there  is  probably  just  the  machine, 
supply  or  entire  factory,  that  you  want.  Now’s  the  time  to 
pick  up  needed  used  machinery  at  a  price,  or  turn  idle  holdings 
into  cash.  Make  your  offer  or  list  your  needs  on  this  page  to 
accomplish  your  objective  quickly  at  very  little  cost.  The  rates — 
straight  reading,  no  display:  One  to  three  times,  per  line  40 
cents,  four  or  more  times,  per  line  30  cents,  minimum  charge 
per  ad,  $1.00.  Count  eight  average  words  to  the  line.  Count 
initials,  numbers,  etc.,  as  words:  Short  line  counts  as  full  line. 
Use  a  box  number  instead  of  your  name  if  you  like.  The 
Canning  Trade,  20  S.  Gay  Street,  Baltimore,  Maryland. 


FOR  SALE— MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


WANTED  —  MACHINERY 


WANTED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop¬ 
per  or  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
Filter  Press.  Address  Box  A-2389,  The  Canning  Trade. 


FOR  SALE  — SEED 


FOR  SALE — 300  bu.  Henderson  Bush  Lima  Beans.  Germina¬ 
tion  test  94  per  cent.  Whiteford  Packing  Co.,  Whiteford,  Md. 


FOR  SALE  — FACTORY 


FOR  SALE — Small  factory  in  Maine  on  Route  No.  1,  four 
miles  from  city.  On  railroad  and  salt  water  river.  Fine  corn 
line,  beans  and  squash.  Plenty  of  blueberries.  Large  acreage 
if  desired.  Storage  for  25,000  cases.  New  house  to  live  in. 
Very  pleasant.  Will  sell  at  very  low  price.  Must  act  quickly 
if  interested  as  time  is  short  for  this  year.  Wonderful  chance 
for  party  wanting  small  canning  business.  Selling  connections 
all  established.  New  150  H.P.  boiler.  Address  Box  A-2422, 
The  Canning  Trade. 


FOR  SALE — Little  used  and  rebuilt  canning  machinery.  What 
have  you  to  sell  or  exchange?  A.  K.  Robins  &  Co.,  Inc., 
Baltimore,  Md, 


FOR  SALE — Motor  truck  and  warehouse  scales.  Typerecord¬ 
ing  beams.  All  sizes.  Shipped  on  30  days  free  trial.  Sold  with 
5  year  guarantee.  Also  some  good  used  scales.  Buy  now  and 
pay  later  with  your  own  canned  products.  Bonded  Scale  Com¬ 
pany,  Dept.  CT,  Columbus,  Ohio. 


FOR  SALE — Rotary  and  Rod  Washer,  Cooling  Tank;  No.  3 
Pregrader;  Knapp  and  Burt  Labelers;  Steam  Jacketed  Copper 
Kettles;  No.  2  and  No.  10  can  track;  No,  2  and  No.  10  can 
washer;  5  H.P.  motors;  16"  Bucket  Elevator;  16"  Boot  Elevator; 
Hangers  and  Valves.  Address  Box  A-2424,  The  Canning  Trade. 


FOR  SALE — One  vapo  fumer,  Briggs  Stratton  gas  engine 
and  accessories  for  mounting  on  truck.  Fuhremann  Canning 
Company,  Lanark,  Ill. 


FOR  SALE — Good  used  equipment  for  corn,  peas  and  toma¬ 
toes.  Super  buskers  and  whole  grain  cutters.  A  complete  set 
of  equipment  for  canning  tomatoes  including  boilers.  Address 
Box  A-2419,  The  Canning  Trade. 


FOR  SALE  —  Three  sterling  vegetable  dicers  equipped 
with  Berlin  Chapman  Dice  Chip  Remover  Reel.  Three  Berlin 
Chapman  rod  pea  washers,  squirrel  cage  type.  All  in  very  good 
condition.  Address  Box  A-2426,  The  Canning  Trade. 


FOR  SALE] — One  No.  10  Filler  in  good  second-hand  condition 
for  crushed  corn.  Whiteford  Packing  Co.,  Whiteford,  Md. 


FOR  SALE — Olney  washer  in  excellent  condition,  also  Quality 
Pea  Grader.  Geo  J.  Olney,  Westernville,  N.  Y. 


FOR  SALE — Completely  equipped  corn  cannery  at  Van  Dyke, 
Delaware.  Also  tomato  canning  plant  at  Blackbird,  Delaware. 
The  latter  located  on  160-acre  farm.  No  reasonable  offer  re¬ 
fused.  For  full  details.  Box  No.  A-2418,  The  Canning  Trade. 


FOR  SALE— MISCELLANEOUS 


FOR  SALE — Strictly  whole  tomato  pulp  in  five  gallon  cans, 
car  loads  or  truck  loads.  W.  L.  Jones  Food  Company,  Pemberville, 
Ohio. 


WANTED  — CANNED  FOODS 


WANTED — Salvaged  Canned  Foods.  Will  pay  cash  for  rusty, 
buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any  quantity. 
Address  Box  A-2420,  The  Canning  Trade. 


HELP  WANTED 


HELP  WANTED — Plant  foreman  who  understands  the  manu¬ 
facture  of  apple  products,  sauce,  butter,  jellies,  including  vinegar. 
Give  full  experience  and  references  with  application.  Address 
Box  B-2425,  The  Canning  Trade. 


EXECUTIVE  for  Sales 

^  ^  ^  national  selling  and 

distribution  problem;  if  you  are  los¬ 
ing  ground  to  competition;  if  production  and  sales  lack  effective 
co-ordination  .  .  .  this  man  may  be  the  "ace"  you  need. 

He  knows  the  canning  industry  from  soil  to  consumer.  He  has 
handled  every  phase  of  executive  direction  .  .  .  purchasing, 
production,  sales  management,  general  management.  In  his 
present  connection,  as  general  manager  and  director  of  sales  of 
one  of  the  world's  foremost  canners  in  its  specialized  field,  he 
has  made  an  exceptional  sales  record. 

This  man  seeks  a  broader  field  and  freedom  from  restrictive 
policies.  He  is  available  on  short  notice  ...  on  any  basis  that 
may  be  mutually  fair.  He  is  in  the  prime  of  life,  in  excellent 
health,  and  raring  to  go!  Address  Box  B-2423,  The  Canning 
Trade. 
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Wh  ere  To  Buy 


— the  Machinery  and  Supplies  you  need  and  the  leading  houses  that 
supply  them.  Consult  the  advertisements  for  details. 


Smile  Awhile 

There  is  a  saving  grace  in  a  sense  of  humor 
Contributions  Welcomed 


ADHESIVES 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

BASKETS,  (wood)  picking 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 

BOOKS,  on  canning,  formulae,  etc. 

The  Canning  Trade,  Baltimore,  Md. 

BOXES.  Corrugated  or  Solid  Fibre 

Eastern  Box  Company,  Baltimore,  Md. 

CAN  MAKING  MACHINERY 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 

CANNERY  SUPPLIES 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Cb.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

CANNING  MACHINERY  AND  EQUIPMENT 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio 

E.  J.  Judge,  Alameda,  Calif. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

LaPorte  Mat  and  Mfg.  Co.,  LaPorte,  Ind. 

Morral  Bros.,  Morral,  Ohio 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

United  Company,  Westminster,  Md. 


SPEAK  UP! 

A  merchant  was  persuaded  to  buy  a  parrot.  It  had  traveled 
far  and  could  jabber  in  several  languages.  He  ordered  it  to  be 
sent  home. 

The  same  day  his  wife  had  ordered  a  chicken  for  dinner.  On 
leaving  the  house  she  said  to  the  cook,  “Mary,  there’s  a  bird 
coming  for  dinner.  Have  it  cooked  for  Mr.  Richards  when  he 
gets  home.” 

Unfortunately  the  parrot  arrived  first,  and  Mary  followed 
instructions.  Dinner  was  served. 

“What’s  this?”  exclaimed  Mr.  Richards. 

Mary  told  him. 

“But  for  goodness’  sake,  Mary,”  he  said,  “  this  is  awful!  That 
bird  could  speak  three  languages!” 

“Then  why  the  dickens  didn’t  he  say  something?”  asked  Mary. 


Storekeeper:  That  clock,  madame,  will  go  eight  days  without 
winding. 

Old  Lady:  Gracious!  And  how  long  will  it  go  if  you  wind  it? 


Kind  Lady:  Try  to  brace  up,  my  poor  man.  Remember  what 
you  owe  to  society. 

Panhandler:  I  don’t  owe  society  nothing,  lady.  What  you 
think  I’ve  been  doing — playing  bridge? 


MARRIED  LAFF 

His  wife,  determined  to  cure  him  of  his  evil  ways,  with  the 
aid  of  a  sheet  and  an  electric  torch  transformed  herself  into 
a  fair  resemblance  of  a  ghost.  She  went  in  and  shook  the 
drunkard. 

“Wash  that?”  murmured  the  toper. 

“This  is  the  devil,”  came  the  answer  in  sepulchral  tones. 

“Shake  hands,  old  horsh;  I  married  your  sister.” 


CANS 

American  Can  Co.,  New  York  City 
Continental  Can  Co.,  New  York  City 
Crown  Can  Company,  Philadelphia,  Pa. 

Heekln  Can  Company,  Cincinnati,  Ohio 
National  Can  Corp.,  New  York  City 

CAN  SEALING  COMPOUND 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

INSURANCE 

Lansing  B.  Warner,  Inc.,  Chicago,  Ill. 


“So  your  son  had  to  leave  college  on  account  of  poor  eye¬ 
sight?” 

“Yes,  he  mistook  the  dean  of  women  for  a  co-ed.” 


The  officious  porter  took  the  gentleman’s  baggage  and 
deposited  it  in  the  center  of  the  train. 

“I  have  put  you  in  the  middle  of  the  train,  sir,”  he  said, 
“as  that’s  the  safest  place.  In  case  of  accident  it’s  the  two 
ends  of  the  train  that  get  the  most  damage.” 

“Then  why  don’t  they  take  the  ends  off?”  asked  the  traveller. 


LABELS 

Gamse  Lithographing  Co.,  Baltimore,  Md. 
R.  J.  Kittredge  &  Co.,  Chicago,  Ill. 
Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 


Telegram  to  Friend:  Washout  on  line,  cannot  come. 
Reply:  Come  anyway,  borrow  a  shirt. 


“The  marvels  of  electricity  have  set  me  to  thinking.”  ' 
“Yes,  isn’t  it  wonderful  what  electricity  can  do?” 


PEA  HULLERS  AND  VINERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

SEED 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 
Northrop,  King  &  Company,  Minneapolis,  Minn. 
Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

SEED  TREATMENT 

Bayer  Semesan  Co.,  Wilmington,  Del. 

SUGAR 

Com  Products  Sales  Co.,  New  York  City 


“Can  you  tell  me  what  they  mean  by  ‘selling  short’  in  Wall 
Street  ? ” 

“It  means  buying  something  you  can’t  get,  with  money  you 
haven’t  got,  and  then  later  selling  what  you  never  had  and  did 
not  pay  for  at  more  than  it  cost,” 

Baseball  Player:  I  wasn’t  out. 

Umpire:  Well,  if  you  don’t  believe  it,  just  have  a  look  in  the 
papers  tomorrow. 

“John,”  said  Mrs.  Finnerton,  “are  we  going  to  have  a  garden 
this  year?” 

“Well,”  replied  her  husband,  “will  you  have  time  to  keep  after 
me  till  I  weed  it  for  you?”  ‘  ' 
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A  COMPLETE  COURSE  IN  CANNING 

Sixth  edition f  1936  revised  up-to-date. 

TKe  Industry’s  Cook  Book  for  over  30  years. 


FOR  MANAGERS. 
SUPERINTENDENTS, 


BROKERS 


AND  BUYERS 


Size  6x9,  360  Pages  Beautifully  Bound. 
Stamped  in  Gold. 


360  pages  of  proved  pro¬ 
cedure  and  formulae  for 
everything  “Canable”. 


"1  would  not  take  $1,000.00  for  my 
copy  if  1  could  not  set  another." 

— a-  amous  processor. 


All  the  newest  times  and  temperatures 
All  the  newest  and  latest  products 


•  Fruits  •  Vegetables  •  Meats  •  Milk  •  Soups 

•  Preserves  •  Pickles  •  Condiments  •  Juices 

•  Butters  •  Dry  Packs  (soaked)  •  Dog  Foods 
and  Specialties  in  minute  detail,  with  full  instruc¬ 
tions  from  the  growing  through  to  the  warehouse. 


Used  by  Food  Processors  to  check  times,  tem¬ 
peratures  and  RIGHT  procedure  ...  by  Distri¬ 
butors  to  KNOW  canned  foods  ...  by  Home 
Economists  to  TEACH  the  subject  of  food  pre¬ 
servation. 

For  sale  by  all  supply  houses  and  dealers  .  .  . 
or  direct.  Price  $10.  postpaid. 


Published  and  Copyrighted  By 

THE  CANNING  TRADE 

Since  1878 — The  Canned  Foods  Authority 
BALTIMORE,  20  South  Gay  Street,  M 


MARYLAND 
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Your  Choice  of 

Tlii‘<M^  SirsliiiM  4»l' l(4‘l‘iij;£4‘4^ 


Idaho  Mosaic  Resistant  Refugee 

"Blood  Tells" 


IDAHO  AIOSAIC  RESISTANT  . 

5y2-inch,  round,  slightly  curved 
light  green,  stringless  pod. 
Ready  to  pack  in  66  days. 


ROGERS  STRINGLESS 

5V2-inch,  round,  slightly  curved 
medium  green,  stringless  pod. 
Ready  to  pack  in  68  days. 


I .  S.  No.  5  RESISTANT 

5y2-inch,  round,  straight  light 
green  stringless  pod.  Ready  to 
pack  in  64  days. 


Each  strain  has  its  good  points.  A 
1940  growing  contract  placed  with  us 
now,  will  assure  you  of  the  one  that 
you  feel  is  best  for  the  particular  con¬ 
dition  in  your  section. 


ROGERS  RROS.  SEED  COMPAXY 

Breeders  Growers  of 
BEANS  —  SWEET  CORN  —  PEAS 

CHICAGO^  IMJXOIS 


